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They are both good collateral when secured 
by a LAWRENCE FIELD WAREHOUSE RECEIPT 


And not only are steel and grain prime se- 
curity but so are countless other commodities 
when covered by a Lawrence receipt. Bank 
officers throughout the United States, Canada 
and Mexico recommend inventory loans se- 
cured this way since each Lawrence Ware- 
house receipt is backed by the integrity of 
the Lawrence Warehouse Company, 

In addition, each Lawrence receipt is backed 
by legal liability. and fidelity bonds totaling 






LAWRENCE ON WAREHOUSE RECEIPTS 


ep. 
_ [AWRENCE WAREHOUSE @MPANY 


———— NATIONWIDE FIELD WAREHOUSING 


$1,000,000 at each of the more than 2500 
Lawrence field warehouse locations. Such 
comprehensive coverage affords unsurpassed 
security for banks and other receipt holders. 
typified 
by the exclusive Lawrence-IBM Commodity 
Collateral Report for loan officers. Electron- 
ically compiled, this record keeps the banker 


Consider, too, Lawrence facility — 


always up to date on inventory values, while 


reducing the cost of servicing commodity loans. 





. 1S LIKE CERTIFIED ON CHECKS 


37 Drumm Street, San Francisco, California 


100 N. La Salle St., Chicago 2, Ill. 


79 Wall Street, New York 5,N.Y. 
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"WE GET PERSONALIZED SERVICE ON 
EVERY CREDIT INQUIRY FROM BANKERS TRUST, 
-/T§ REALLY EXCEPTIONAL” S 


There's a big difference in the way credit 
information is furnished. Here's how to get 


fast, accurate service. 


At Bankers Trust, every credit inquiry receives 
the personal attention of an experienced credit 
officer. We make it our business to get first- 
hand intormation from suppliers, customers, 
banks, trade associations and regular credit 
agencies. We know what information to get... 
and we send it to you promptly in clear, 
detailed form. 


Our credit investigators are experienced men, 
_ specially trained in this exacting kind ot work. 


The information they gather is carefully 
analyzed and evaluated in the light of current 
trade and business conditions, under the 
personal supervision of our credit officers. 


If you believe that more thorough and depend- 
able credit information could be helpful to 
you, investigate this phase of Bankers Trust 
service. It is one of the many dependable 
services we offer... another reason why more 
and more banks look to us for an efficient 
New York banking connection. 


We invite your inquiry. Feel free to write us 
fully. Address us at 16 Wall Street, New York 
15, New York. 


BANKERS TRUST COMPANY 


NEW YORK 


Member Federal Deposit Insurance Corporation 





From Where We Sd.... 


On Wages and Purchasing Power 


We said a few things on this page 
last June which seem to us to offer 
a fair prospect of gaining in im- 
portance as time goes on. We 
kicked off by quoting from the 
editorial of the previous month the 
following observation: “Our cry- 
ing need is for a sustained market 
for the constantly increasing output 
of our factories and farms, and we 
can’t have sustained markets with- 
out sustained purchasing power.” 


There followed a brief review 
of a book entitled “Purchasing 
Power and Prosperity,” which had 
been written in the mid-thirties by 
Herbert D. Simpson, then of North- 
western University, in which 
he developed the theme that 
“One’s purchasing power is the 
amount of exchangeability he can 
develop with reference to himself 
or anything he possesses.” He 
pointed out that “the one most es- 
sential condition is such a flex- 
ibility of prices as will permit 
commodities and services to dis- 
cover the levels at which they will 
exchange ... For prices are the 
antennae by which producers find 
the levels at which they can en- 
counter consumers.” 


“If,” concluded the editorial, “our 
problem in 1936 was to ‘remove the 
obstacles to the free flow of the 
potential purchasing power we al- 
ready have,’ our job now is to see 
to it that the things of which those 
obstacles are made are held to a 
minimum.” 


In an editorial entitled “Rigid 
Markets Are Not Stable Markets,” 
the Guaranty Survey* for Novem- 
ber, 1953 gave its readers a lucid 
explanation of the manner in which 
the price mechanism functions in a 
free economy and the consequences 
of interfering with that mechanism. 
The editorial gave special emphasis 
to the rigidity of labor costs as a 
factor which clearly made a sub- 
stantial contribution to the diffi- 
culties of the 30’s, and is threaten- 
ing to do so again. 

“What will happen to prices, 


*Published monthly by 
Guaranty Trust Co. of New York 
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wages and employment,” asks the 
Survey, “in the event of a con- 
tinued easing of demand? Will 
equilibrium be re-established by a 
decline in prices, stimulating de- 
mand and limiting supply? Or will 
adequate price reductions prove im- 
possible, so that the whole burden 
of readjustment will fall on the 
supply side? . To the extent 
that rigid labor costs inhibit price 
adjustments, production and em- 
ployment may have to absorb the 
impact.” 

Admitting the importance of 
wages as a source of purchasing 
power, the editorial continued: “To 
the managers who make business 
decisions and create jobs, however, 
wages are primarily costs. No 
amount of purchasing power can 
give rise to production and em- 
ployment so long as cost-price rela- 
tionships make the maintenance or 
expansion of business operations 
unprofitable.” 

Other examples of economic 
rigidities cited by the Survey were 
agricultural price supports, general 
wartime price controls, rent con- 
trols, artificially easy money, and 
the artificial level of exchange rate. 

Dr. Arthur A. Smith, vice-presi- 
dent and economist of the First 
National Bank in Dallas made a 
forceful declaration on the subject, 
in these concluding paragraphs in 
his “Economic Letter” of February 
15, 1954. 

“The over-all economic problem 
confronting American industry, 
now that the lush demand seems to 
have been pretty well satisfied, is 
how to reach down and sell the 
many millions of people who are 
not, and never were, in the 
peaches-and-cream group. At pres- 
ent high prices and high costs, the 
job won’t be easy. But it will have 
to be done, or the economy will 
face an overproduction crisis. 

“Greater danger lies in the temp- 
tation of industry to cut production 
back to meet the demand remaining 
at high prices. The demand that 
still exists at such prices is not 
enough to keep factories operating 


at practical capacity. If output is © 
reduced (and many companies are © 


doing it), unemployment will in- 


crease and our troubles will be ~ 


multiplied. 


“Here is a real and critical prob- 
lem. It can be met in large part 


either by lower prices (and hence — 


lower costs) or by higher incomes 
to millions of families or by both. 
On the surface the first seems more 
sensible, but a confounding element 
in the current economy is indebted- 
ness, both Government and private. 
Such a course to be effective, would 
have to avoid deflating the dollar 
too much and thereby increasing 
the burden of our debts. This means 
that prices and costs would have to 
be lowered without reducing wages 
and personal incomes—and cer- 
tainly without laying off workers. 

“Is this possible? Yes, in part, 
and maybe sufficiently to bring 
about the necessary readjustment. 
Some reduction in costs, and there- 
fore in prices, could be achieved 
by greater efficiency and greater 
output per unit of input. But we 
have all been spoiled. Things have 
been made easy. To think that we 
might have to go back to work 
again—both management and em- 
ployees—is almost too much to con- 
template. It is appalling.” 

While we seem to have here a 
conflict of viewpoint regarding the 
relative importance of a continued 
high wage level, as either an eco- 
nomic stabilizer or as something 
quite the opposite, there does 
appear to be agreement on the 
point that increasing unemploy- 
ment would be too high a price to 
pay for a rigid wage structure. 

It’s our guess that both writers 


, would agree enthusiastically that 


“exchangeability” is what we’re 
trying for, and that a high degree 
of flexibility is the indispensable 
ingredient. 


Editor 
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Vienna, Austria, today. At the 
right is the famous St. Stephans 
Cathedral (in the international 
zone). 

For a report on Austrian banking, 
written by one of Vienna’s. top 
bankers, see page 8. 


this 
sword 


challenges 
CANCER 


re: the sign of the cancer 
sword the American Cancer 
Society seeks to save lives by 
spreading vital facts to you, 
your neighbors, and your phy- 
sicians . . . by supporting re- 
search that will find the final 
answers to cancer ... by pro- 
viding improved services for 
cancer patients. 

Only under the sign of this 
sword is there a three-fold, na- 
tional attack on cancer. 


Cancer Strikes One in Five 
Your Dollars Will Strike Back 


Mail Your Gift to “Cancer” 
Care of Your Local Postoffice 


AMERICAN 
CANCER SOCIETY 
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NATIONAL CITY TIMES SQUARE BRANCH MANAGER, Walter J. Brotherton, right, 
talks to a depositor—operator of the nationally-known Times Square newsstand: at the 
crossroads of the world where bankers visiting New York buy their hometown news- 
papers. Brotherton’s intimate knowledge of large and small businesses in his neighbor- 
hood is expanded by the Bank’s 70 other New York managers to encompass the entire 
city. This city-wide coverage generates a “know-how” and specialized knowledge of New 
York’s business “communities” that is available to National City’s correspondents for 





the asking. 


NATIONAL CITY puts the personal 
touch into correspondent service 


When a banker calls on National City for 
service he knows he will receive the attention 
and personal interest of an officer who is inti- 
mately acquainted with his territory and its 
problems. 

To learn at first-hand of the needs of 
their correspondents, National City officers 
make frequent trips about the country. In 
addition, each district officer is a specialist in 
at least one industry or line of business—an 
invaluable fund of banking experience and 
knowledge on which National City corre- 
spondents may freely draw. And it goes 


without saying that our correspondents en- 
joy prompt, efficient handling of their day- 
to-day banking transactions. 

With 71 Branches in New York, 57 
Branches overseas, and correspondents in 
every commercially important city of the 
world, National City has unmatched facilities 
to keep bankers in touch with world-wide 
economic conditions and developments. 

Next time a difficult banking problem 
comes up, call on us. We welcome the oppor- 
tunity to show you how we can help you help 
your customers. 


THE NATIONAL CITY BANK OF NEW YORK 
Head Office at 55 Wall Street, New York 


Fist in World Wide Banking 


Around-the-clock Transit Service * 


Collections 


* Credit Information * 


Bond Portfolio Analysis 


UNIQUE “DEPOT DELIVERY SERV 
speeds transit items to proper rail and ai 
minals, after final evening consolidated d 
shipment has been made—a real National 
transit “plus” to assure faster presen 

of checks, 
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THE ALMOST HALF MILLION National City 
credit files on business firms all over the 
world are being constantly revised and em 
riched by Bank men on the scene like John 
son Garrett, National City’s Paris Branch 
Manager. 


DELMONT K. PFEFFER, Vice President, one 
of the country’s top authorities on municipal 
financing, is a key member of the National 
City team that can provide correspondents 
with counsel on every banking problem. 


* Dealers in State and Municipal Bonds 


Participation in Local Loans + Safekeeping * Complete Foreign Facilities + Personalized Service * Complete Metropolitan New York Branch Coverage 


Member Federal Deposit Insurance Corporation 





By A. M. Youngquist Jr. Correspondent: Helmuth Bay 
National Press Bldg. 
Washington, D. C. 


Expect the Treasury to renew its efforts to shift more of the U.S. debt 
into longer-term issues during the second half of 1954 (the first half of fiscal 
1955). Treasury Assistant David M. Kennedy (Continental Illinois National) made 
this clear in a speech before the Delaware Bankers last month. 

But_ don't look for anything spectacular. Even if Treasury officials thought 
the supply of long-investment funds was right for, say, another 30-year bond, they 
would hesitate for obvious political reasons. Still, Mr. Kennedy's statement, 
coming at this time, packs plenty of significance. 


The Treasury will have to borrow about $10 billion in new cash in the next 
six months. This will shove the debt above the present $275-billion limit. 


Congress will agree to boost the limit all right, but may balk at the asked- 
for $15 billion increase. 


Treasury officials also face refundings of $25 billion--$7 billion in August 
and September, $18 billion in December. 


Some farm-bloc Congressmen are now saying privately that it's just a question 
of time before the U.S.-=-beset by mounting, unmanageable surpluses--is forced to 
adopt flexible price supports. If not this year, they say, then next year. 


Meanwhile, Secretary Benson's prestige here keeps growing. Leading his most 
enthusiastic backers: President Eisenhower. * 


Don't expect this Congress to do anything about cutting FDIC assessments. 
For one thing, Chairman Cook is opposed to another cut (a reduction was made in 
1950, you recall), and he thinks most bankers support his stand. 


Ike will give his reluctant OK to a simple one-year extension of the present 
Reciprocal Trade Act. This is a far cry from what the President really wants, but 
he's trying to avoid any more intra-party fights just before elections. Next year 
he'll press for enactment of his own foreign trade program. 


Watch for a possible merger of the Hamilton National Bank here and the UMW- 
controlled National Bank of Washington. Last month the Mine Workers allegedly 
blocked a proposed merger of Hamilton National and American Security & Trust Co. 
by bidding $110 a share for Hamilton stock (book value: $69 a share). 


New stock and bond issues of U.S. corporations in the first quarter were off 
10 per cent from the corresponding 1955 period, said SEC. Biggest declines in new 


security offerings were shown by manufacturing companies and commercial credit 
companies. Of the $1.8 billion of new issues, three-quarters was in bonds. 


The White House has decided to fill the two vacancies on the Reserve Board. 
The problem: finding qualified men...-John Nuveen, dealer in municipals and long- 
time Eisenhower backer, is the new chairman of the Chicago committee to support 
the "Joe Must Go" drive in Wisconsin. 


The Fed is out with a new pocket-book: "The Federal Reserve System--Purposes 
and Functions" (200 pages). The editors have succeeded in describing the U.S. 


money system in plain talk. For copies, write Division of Administrative Services 
Board of Governors of the Federal Reserve System, Washington 25, D.C. No charge. 


alin 
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STEEL 

is now giant business 

in the Philadelphia area 
... highlighted by 

U.S. Steel’s tremendous 
new $450,000, 000 
Fairless Works. 

If steel means business 
to your customers, 
you'll benefit 

by offering them 

the “on-the-spot” 
contact provided by 
The Philadelphia National. 


NUMBER ONE 
BANK 
IN PHILADELPHIA 


... in the heart of 
the world’s greatest 
industrial area 


Member Federal Deposit Insurance Corporation 
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THIS 1S AUSTRIA 


By DR. ROBERT LANN 
Economic Consultant, New York City 


nationalized the post office, the railroads, and 

the iron and steel industry, along with a part of 
the electric utility industry, the Osterreichische Credit 
Anstalt and the Osterreichische Landerbank. How- 
ever, the common shares of these nationalized enter- 
prises are still being traded on the Vienna Stock 
Exchange at good prices, as no decision has yet been 
made regarding indemnification of the former owners. 
Control of the Osterreichische Landerbank is held by 
French interests, and strong influences are engaged 
in an effort to repeal the law nationalizing the banks. 

Although separate zones were established for each 
of the armies of occupation, the political unity of the 
country has been preserved. The central government 
in Vienna exercises full power over the entire coun- 
try, including the Russian zone. The legislative power 
of the Austrian Parliament is likewise not restricted 
to single occupation zones. Federal Statutes cover 
the entire country, and no occupying power, acting for 
itself, has a right of veto. 

According to the International Control Agreement 
of 1946, a statute enacted by the Austrian Parliament 
goes into effect automatically unless all four powers 
veto it within 30 days. Many laws have been vetoed 
by the Russians alone, but without effect. Among these 


S tor after the war, the Austrian government 


vetoed laws was one which forbade Austrian citizens 
to patronize the 160 retail stores which the Russians 
opened in their zone. Notwithstanding the veto, the 
law became effective and is rigorously observed, al- 
though prices in the Russian stores are substantially 
lower than those at which the Austrian storekeeper 
next door offers identical merchandise. 


Austria, with an area of 32,396 square miles and a 
population of about 7 million, is somewhat larger 
than the state of Maine, and ranks nineteenth among 
the 27 countries of Europe. Its long east-west axis 
stretches from the edge of the Slavonic lands to 
within 100 miles of the French frontier, giving it a 
strategic location right in the heart of Europe. 
Political, economic and social conditions in Austria 
are thus factors of some importance to the European 
and world situations. 

Of the country’s total population of 6,919,000, some 
1,761,000 live in Vienna. Ninety-five per cent of all 
Austrians speak the German language. 

In October 1945 the four occupying powers recog- 
nized the new Provisional Government under which 
Austria became a democratic republic. Since that 
time, four national elections have been held in which 
it has been revealed that about 95 per cent of the 
population is anti-communist. 





U.S. bankers—for business reasons and for their own information—are ex- 
pressing a growing interest in banks abroad. To answer some of the ques- 
tions that come up, BANKERS MONTHLY will present from time to time 
articles by top foreign bankers. What follows is a picture of banking in Aus- 
tria today with special emphasis on economic problems that have been over- 
come in the past few years and problems that have still to be solved. 


AUSTRIAN BANKING: 
Staging a Comeback 


By DR. FRANZ LANDERTSHAMMER 


General Manager of the “Osterreichische Landerbank"* - 


self in such difficult circum- 

stances as little Austria at the 
beginning of 1945. Drawn into the 
war through forced German occupa- 
tion in 1938, she had been obliged 
to take part in all the war’s painful 
developments, and, at the end, was 
left helpless, bleeding from a thou- 
sand wounds. 


Sis has a country found it- 


Torn into several parts, her com- 
munications system shattered, her 
capital separated from outlying 
provinces, a number of her cities 
and many factories ravaged by 
bombs, she shortly became utterly 
devoid of machinery and raw ma- 
terials. For many months the pop- 
ulation of Vienna was without any 
organized provisioning of food, and 
shops of all kinds were closed. 
There was no Austrian government, 
nor was there an Austrian currency 
—not even a well-defined border; 
everything that constitutes the basis 
of a sovereign state would have to 
be rebuilt from scratch. 

Banks, too, were in trouble: The 
German Reichsbank had -~ ceased 
operations; bank funds in Vienna 
had been seized; bank assets con- 
sisted largely of German govern- 
ment securities, which, of course, 
were now worthless. 

But, after seemingly endless diffi- 
*This is one of two major Austrian banks main- 
taining offices in all of the provinces of the 


country—hence the title “Bank of the Austrian 
Provinces.” 


culties, money began flowing back 
into the banks, which were then 
able to resume a few of their 
normal activities. 


But the banks still were faced 
with a gigantic task. For decades 
they had maintained strong con- 
nections with industry; now, in the 
early months after the war, in- 
dustry needed large amounts of 
capital. (Particularly was this true 
in the Eastern part of Austria where 
in many places not only raw ma- 
terials but also machinery had been 
removed from plants.) The banks 
were called on to raise a large 


amount of this capital and they did. 


Of course, the zeal of the 
Austrian people and their will to 
bring order to the situation would 
have had meager success had not 
the U.S. begun on a large scale that 
operation known as the Marshall 
Plan. It is difficult for someone who 
has not actually lived in Austria 
to realize what a tremendous result 
was achieved through this influx of 
funds and what an influence it had 
on systematic reconstruction. 

It was only through the capital 
proffered with such generosity by 
America that it was possible, in a 
relatively short time, to put in- 
dustry in shape and thus establish 
the basis for the survival of the 
Austrian people. (The Austrian 
production index (1937—100) 
climbed from almost nothing in 
1945 to 165 in 1951. At the end of 
1953 it stood at 190.) 


Up to January 1954, the schilling 
counter value of the ERP assistance 
paid into special accounts of the 
Austrian National Bank had 
reached the important figure of 16 


Austrian Information Service 


In the banks, a new confidence. 
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billion (about $615 million). Of 
this, approximately 7.3 billion 
schillings were used for investment 
purposes. 

One must not lose sight of the 
fact that the growth of Austrian in- 
dustrial production comprises not 
only that of the industries already 
operating in 1937, but also that of a 
group of enterprises started under 
the German occupation and later 
ruined or abandoned. It was not 
only necessary to rebuild these en- 
terprises, it was also necessary to 
build up hydro-electric. power and 
domestic coal production. 


New Industries Rise 


Thus, today there has risen in 
Austria a great new iron and steel 
industry, in Linz an important 
nitrogen works, on the Inn a large 
aluminum plant with steadily ris- 
ing production figures, and in Len- 
zing (Upper Austria) a wood pulp 
plant, which is capable of furnish- 
ing the Austrian textile industry 
with an important raw material. 
Austria must still import large 
quantities of coal, however. 

Austrian employment figures tell 
much the same story as the produc- 
tion figures: By 1951 reconstruction 
had progressed to a point where of- 
fice and factory employment stood 
at 2 million—greater by 600,000 
than in 1937. (Since the peak in 
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Out of the debris, a new business district. 


1951 employment has slipped to 1.8 
million.) 

Deposits of Austrian banks have 
grown as industry has recovered: 
While the combined deposits of all 
Austrian banking institutions in 
1948 amounted to only 6 billion 
schillings, by the end of 1953 this 
figure had climbed to approxi- 
mately 17 billion schillings. Of this 
amount, about 7.6 billion was de- 
posited in banks, 4.2 billion in sav- 
ings institutions. 

As might be expected, loans have 
greatly increased, too. In 1946 bank 
loans amounted to only 1.1 billion 
schillings. By November 1953 they 
had risen to approximately 13.9 bil- 
lion. For the Austrian savings in- 
stitutions the loan increase was 
from 438 million schillings in 1946 
to about 2.1 billion in 1954. Loans 
of all credit organizations (includ- 
ing recdnstruction loans from the 
American aid program) increased 
from 1.8 billion in 1946 to about 19 
billion by. November 1953. 

A major problem for all financial 
institutions in Austria after the war 
was the handling of a tremendous 
amount’ of German government 
bonds, which had been forced on 
them by the Hitler government. 
Since the new Austrian government 
felt in no way responsible, the in- 
stitutions themselves had no other 
choice than to write off these Mark- 


United Press 


securities. Later, the situation was 
substantially alleviated by the so- 
called Austrian currency reform, 
which had the effect of devaluing 
bank liabilities. 

Over a period of years, the banks 
have been able, out of their own net 
profits, to make up the remaining 
deficit so that today they have re- 
couped the losses incurred during 
the war and the German occupa- 
tion. But this has been only par- 
tially possible for other financial 
establishments (savings institutions, 
credit associations, insurance com- 
panies). 


Pending Legislation Important 

Legislation still in deliberation 
should bring about the so-called 
Reconstruction of Credit Organiza- 
tions sometime this year; the legis- 
lation should make it possible, by 
means yet to be decided on, to 
make good the remaining deficits in 
the financial institutions and to 
settle the question of rates and 
taxes. 

When the bill pertaining to this 
matter is enacted by Parliament, 
the Austrian banks—whose inter- 
national business is conducted with 
many banks in all countries—will 
above all be able to again publish 
their balance sheets, and thus bring 
to the attention of their colleagues 
all over the world the progress they 
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DR. FRANZ LANDERTSHAMMER 


have been making since 1945. 
Meanwhile, Austrian savings in- 
stitutions would be able to engage 
in their traditional activity—mort- 
gage credit—in a much wider scope 
than at present. It can reasonably 
be expected that with the creation 
of new capital stock the resources 
of Austrian banks will pick up 
appreciably. 

Particularly important to the 
Austrian economy will be the re- 
construction of the Austrian Na- 
tional Bank, whose predecessor was 
liquidated in 1938 after the Ger- 
mans marched in. After Austria 
regained her sovereignty in 1945, 
the Austrian National Bank re- 
sumed its activities on a provisory 
basis. But to this date, it still hasn’t 
a permanent status—though it too 
has taken comfortable steps for- 
ward. 


Stabilization of the Austrian cur- 
rency has resulted in an increase in 
the National Bank’s dollar and gold 
holdings from 582 million schillings 
in 1951 to 7.3 billion in 1954. (This 
covers Austrian bank notes in cir- 
culation up to about 60 per cent.) 

As was rightfully judged by the 
reports of foreign observers—Sir 
Otto Niemeyer (England) and 
Messrs. Frere (Belgium) and 
Marget (U.S.)—the primary duty of 
the Austrian legislature should be to 
anchor firmly the position of the 
National Bank so that it may be- 
come completely independent in its 
important function of safeguarding 
the Austrian currency. 

In a country where political con- 
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ditions sometimes swing from one 
extreme to the other it is a prime 
necessity to bring about the in- 
dependence and stability of the Na- 
tional Bank, that it may carry on its 
basic duties above the hue and cry 
of the times. An independent Na- 
tional Bank and independent com- 
mercial banks will form the 


backbone of the Austrian economy. 


Needed: a Capital Market 


Another pressing problem facing 
the Austrian banks and_ the 
Austrian legislature is the re-estab- 
lishment of an operating capital 
market. As in many European coun- 
tries, the events of 1945 almost 
completely paralyzed the activities 
of the Austrian capital market, and 
it has been a slow and tedious job 
of reconstruction for the banks and 
the Vienna Stock Exchange. 

Only after the solid establishment 
of business, the stabilization of cur- 
rency, and the attainment of a siz- 
able surplus (through foreign 
trade and tourist business) were 
practical plans laid for the rehabili- 
tation of the capital market, which 
now needs a legal foundation for 
its operations. It is to be hoped that 
these laws, also, will be enacted 
within the next few months, so that 
the Austrian capital market may 


yet be in a position this year to 
continue the job of financing those 
enterprises that in the past few 
years have been financed mainly 
with funds of the American aid 
program. . 

There is no doubt in the mind of 
the average banker here that the 
Austrian economy, aided by gov- 
ernment spending and favorable 
balances in foreign trade and in- 
ternational payments, will soon at- 
tain a substantial part of the capital 
surplus that is needed to continue 
the work of reconstruction. Austrian 
banks, of course, have been doing 
(and will continue to do) every- 
thing they can to support Austrian 
rehabilitation, but final consolida- 
tion of their gains, and final estab- 
lishment of their position in inter- 
national finance will be assured 
only when the European political 
outlook has been so stabilized as 
to make it possible for our indus- 
tries to attract the much needed 
foreign capital. 

It can only be hoped that this 
era of political order in Europe and 
in the world is not too far away, 
and that Austria, which has fought 
and suffered for its freedom, finally 
will be able to take its place as a 
free member of the family of na- 
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United Press 


At Linz, a new steel mill. 
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The First National Bank 
of Chicago 


Statement of Condition April 15, 1954 


Cash and Due from Banks 


ASSETS 


United States Government Obligations ‘ 
Other Bonds and Securities 


Loans and Discounts 


Real Estate (Bank Buildings and Adjacent Property) 


Federal Reserve Bank Stock 
Customers’ Liability Account of Acceptances 
Interest Earned, not Collected 


Other Assets 


Capital Stock 
Surplus 


Other Undivided Profits 2 


LIABILITIES 


Discount Collected, but not Earned 
Dividends Declared, but Unpaid 


Reserve for Taxes, etc. 


Liability Account of Acceptances 


Time Deposits . 
Demand Deposits 


Deposits of Public Funds. 


$ 529,101,166.74 


$ 622,170, 158.92 
696, 871,043.10 
152,016, 489.06 

1,178, 143,531.04 
1,907,955. 77 

5, 700, 000.00 
3,118, 487.24 
7,670, 038.76 
682,840.02 

$2, 668, 280,543.91 


90, 000, 000.00 
100, 000, 000.00 
4, 522,848.23 
2,642, 469.87 
1,800, 000.00 
31,365, 267.96 
3, 118, 487.24 


1,745, 721,728.04 


159,995,986.06  2,434,818,880.84 
Liabilities other than those above stated 


12,589.77 


es SaeaeeS 


$2, 668, 280,543.91 


United States Government obligations carried at $223,415,326.59 are pledged 
to secure United States Government and other public deposits, trust 
deposits, and for other purposes as required or permitted by law. 


Epwarp F. Brown 
Chairman of the Board 


J. D. Farrincron 
President, Chicago, 
Rock Island and Pacific 
Railroad Company 


James B. Forcan 
Vice-Chairman of the 
Board 


Wa ter M. HEYMANN 
Executive Vice-President 


Henry P. IsHam 
President, Clearing In- 
dustrial District, Inc. 


James S. KNOwLsoN 
Chairman of the Board 
and President, 
Stewart- Warner Corp. 


Homer J. Livincsron 
President 


Board of Directors 


Hucuston M. McBain 
Chairman of the Board, 
Marshall Field & 
Company 


BentLey G. McC.Loup 
Banker 


Harry C. Murpuy 
President, Chicago, 
Burlington & Quincy 
Railroad Company 

Louis B. NEUMILLER 
Chairman, 

Caterpillar Tractor Co. 

James F. Oares, Jr. 
Chairman, 

The Peoples Gas Light 
and Coke Co. 


CLareNnceE B. RANDALL 
Chairman, 
Inland Steel Company 


Gicpert H. ScRIBNER 
Winston & Company 


R. Douctas Stuart 
Director, 
Quaker Oats Company 


Louis WARE 
President, 
International Minerals 
& Chemical Corp. 


C. J. WHIPPLE 
Chairman of the Board 
Hibbard, Spencer, 
Bartlett & Co. 


Joun P. WiLson 
Wilson & Mcllivaine 


Ropert E,. WILSON 
Chairman of the Board, 
Standard Oil Company 
(Indiana) 


Ropert E. Woop 
Chairman of the Board, 
Sears, Roebuck and Co. 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


Building with Chicago 
since 1863 


The First National Bank 


rod Pre of Chicago 
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What hey ee Saying es 


PATIENT NORMAL 


John P. Poe, president of the First 
National Bank of Princeton and 
president of the New Jersey Bank- 
ers Association, on the economic 
outlook: 


“No machine can perform at top 
speed forever. There must be a 
time for rest, overhaul and adjust- 
ment if good performance is to be 
maintained. It would seem that we 
are now undergoing such a normal 
breathing spell. 

“How soon we can resume full 
speed depends on many factors, but 
I am confident that the time will 
not be long delayed. Meanwhile, 
our banks can and are cushioning 
the effects of this temporary slow- 
down by refusing to take alarm, and 
by standing in the breach ready 
and willing to support our indus- 
tries by the extension of adequate 
credit to every sound enterprise.” 


BUSINESS BORROWING 


Business Conditions, monthly re- 
view of the Federal Reserve Bank 
of Chicago: 

“The drop since year-end in the 
total of private business loans at 
leading banks was in part a repeti- 
tion of the usual seasonal pattern. 
Food, liquor and tobacco processors 
and commodity dealers, the major 
seasonal borrowers among Ameri- 
can businesses, have paid back 360 
million of the loans obtained last 
fall. For these concerns, however, 
the reduction was some 200 million 
smaller than in the first quarter of 
last year. Partly this was a result of 
their smaller loan demands to pur- 
chase agricultural products last fall, 
but partly also it reflected a slower 
liquidation of inventories of crops 
and processed products. 

“Among nonseasonal borrowers, 
metals and metal products pro- 
ducers exhibited the sharpest 
change in loan demand between 
this year and last. In the first quar- 
ter of 1953, such concerns borrowed 
310 million in additional funds from 
leading banks; in 1954 the com- 
parable figure was a 10 million net 
paydown. Other basic producers 
such as oil, coal, chemical and rub- 
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JOHN P. POE 
Something we are doing. 


ber firms also were making net 
repayments of bank lines whereas 
last year they were adding to bor- 
rowings. To some extent, these re- 
versals in net credit needs are 
related to completion of plant ex- 
pansion programs and refinancings 
of bank debt with marketable 
securities. More importantly, busi- 
nesses are generating more funds 
internally than ever before, through 
retained earnings, depreciation al- 
lowances and liquidation of inven- 
tories.” 


J. CAMERON THOMSON 
Something we would like to do. 


ALTERNATIVE TO ‘BOONDOGGLING’ 


C. A. Sienkiewicz, president of 
the Central-Penn National Bank of 
Philadelphia, in a talk given as part 
of the Invest in America Week ob- 
servance: 


“Business should be permitted 
and encouraged to work out a sys- 
tem of setting aside reserves for 
job-creating investments out of 
current income. This would repre- 
sent a form of capital investment in 
the future. 

“Such reserves should naturally 
be exempt from taxation but would 
become taxable if not actually used 
within a specified period—say, 10 
years—to offset losses or for job- 
creating capital investments. 

“Such reserves would guarantee 
that business would have its own 
fund for expansion, improvement, 
building, and equipment at times 
when the economy of the nation 
seemed to be slowing down. 

“The intelligent use of these 
funds, in the hands of the businesses 
themselves, would go far toward 
eliminating wasteful government 
boondoggling at times when the 
economy of the country needs bol- 
stering. The tax exemption of this 
job-creating reserve would not be 
evasion or special privilege; rather 
would it be the basis for future 
jobs—sound economics at work.” 


HISTORY 

J. Cameron Thomson, president of 
Northwest Bancorp. and chairman 
of the Fiscal, Monetary and Debt 
Management Subcommittee of the 
Committee for Economic Develop- 
ment: 

“We have learned that opportuni- 
ties for tax reform come rarely. 
History shows that efforts for long- 
range tax reform have been frus- 
trated by the attraction of more 
popular, although less beneficial, 
tax cuts. Tax reform then returns to 
its usual status of something we 
would like to do but cannot afford.” 


BOOST FOR BENSON 

J. E. Merriam, president of the 
Central National Bank & Trust Co., 
Topeka, and retiring president of 
the Kansas Bankers Association: 

“Today the Commodity Credit 
Corp. alone owns over a half billion 
bushels of wheat, to say nothing of 
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the millions of bushels or pounds of 
other commodities. 


“Support prices for major prod- 
ucts are in a measure self-defeat- 
ing. 

“It seems to me that a gradual 
lowering of support prices under 
the flexible program advocated by 
Secretary Benson is in the best in- 
terests of the farmer himself, but 
must be brought about gradually.” 


RELIEF WANTED 


Isaac B. Grainger, executive vice- 
president of Chemical Bank & Trust 
Co., before the North Carolina 
Bankers Association: 


“Persistent growth of the banking 
business during a period of low 
money rates had made it difficult to 
maintain a satisfactory relationship 
between deposits and capital funds. 
With earnings taxed at 52 per cent, 
it becomes impossible to add sub- 
stantially to capital funds through 
retained earnings unless investors 
are deprived of some dividends. 
Furthermore, investors are not at- 
tracted to bank stocks if the earn- 
ings potential is limited and 
dividend payments are subjected to 
a second income tax in the hands of 
stockholders. The double taxation of 
dividends certainly needs correc- 
tion, and it is hoped that some relief 
will be forthcoming soon, as is sug- 
gested by current Congressional 
studies.” 


THE FED'S ROLE? 


Allan Sproul, president of the 
Federal Reserve Bank of New York, 
before the New Jersey Bankers As- 
sociation: 

“T think the central bank should 
exert its influence on the cost and 
availability of credit or capital, 
openly and directly as circum- 
stances may require, in whatever 
areas of the market it can reach. 
I think the central bank should be 
free to aid the market directly in 
making its adjustments to large 
scale Treasury financing, whenever 
such aid can be given without per- 
manently overriding credit policy. 
I believe that trying always to do 
these things indirectly, through 
dealing only in the ‘nearest thing to 
money’ (Treasury bills), will not 
create a ‘free market,’ but will keep 
the central banking system from 
realizing its full potential.” 
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United Press 


ROWLAND R. HUGHES 
The realities of economy. 


GOOD NEWS 


Business and Economic Condi- 
tions, monthly letter of the National 
City Bank of New York: 

“Cattle prices, despite a further 
upturn in numbers to 3 new high, 
have shown encouraging strength. 
Reflecting reasonable retail prices, 
consumer demand for beef has con- 
tinued strong and kept stocks low. 
While the Government last fall and 
winter purchased 865,000 head of 
cattle to lessen the strain on 
markets, it now appears that the 
cattle industry, barring a severe 
drought, is on its way to solving 
its problem without reliance upon 
direct supports on live cattle.” 


ALLAN SPROUL 
A philosophy of central banking. 








ALWAYS SOMEWHERE ELSE 


Rowland R. Hughes, Director of 
the Budget: 


“As we move into the problem we 
find that everyone is righteously for 
government economy—in the ab- 
stract. But it is too often assumed 
that economy should always begin 
somewhere else and not affect the 
projects of a special interest or 
locality. It is admitted, of course, 
that expenditures should be re- 
duced, the budget should be bal- 
anced, and taxes should come 
down—but nevertheless proposals 
for government spending too many 
times are tagged as ‘having merit’ 
or ‘being in the public interest.’ 
Denial or retrenchment always 
brings charges of ‘false economy’ or 
something worse.” 


FIRST QUARTER EARNINGS 


Business Bulletin, published by 
The Cleveland Trust Co.: 

“By the end of April, enough in- 
dustrial corporations had published 
their first quarter sales and earnings 
to permit a fairly comprehensive 
comparison with a year ago. Re- 
sults as between individual com- 
panies exhibit a wide divergence. 
However, two things stand out 
prominently in considering the fig- 
ures as a whole. One is that net 
earnings after taxes made a con- 
siderably better showing, relative to 
the first quarter of 1953, than either 
sales or net earnings before taxes. 
The other is that profit margins 
after taxes averaged about the same 
as last year, while they were gen- 
erally lower on a before-tax basis.” 


HORSES AND THE FED 


F. M. Knight, vice-president of 
the Continental Illinois National 
Bank and Trust Co.: 

“There can be no doubt about the 
Fed’s hope that by easing the money 
market, it would help stop deflation. 
But can monetary policy alone stop 
deflation? You can lead a horse to 
water, but you can’t make it drink. 
However, a horse standing in a pond 
is more apt to drink than a horse 
standing in a desert. Or putting it 
another way—easy money is a cli- 
mate favorable to business recovery 
and judging by the action of the 
stock market, it would appear that 
the favorable climate is having its 
effect on business.” 
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Burroughs 


The low-cost, compact Micro-Twin t¢ 
up a minimum of space .. . can be 
on any desk or table . . . or can be 
tained with a matching operating s 
as it is pictured in the illustration be 





sensational new Acro-Feeder* will 
e documents of intermixed sizes 
st as an operator can pre the 
ial to be recorded. Rapid feeding 
accurate spacing are all automatic. 


The Micro-Twin reading screen assures 
a sharp, brilliant image even in broad 
daylight . . . provides wide-angle vision. 
Facsimile prints can be made quickly and 
easily —directly from film in the reader. 


The indexing meter is the last word 
rapid document location. As many as 9 
positions can be indexed on each 1€ 
roll of microfilm. No other film index 
provides such rapid document locatic 


a new microfm 
RECORDER} READER 


un one uni | 
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The Micro-Twin is a unique combination 
recorder and reader that brings micro- 
filming within the reach of all. It is de- 
signed and priced to meet the needs of 
many concerns that have wanted the ad- 
vantages of microfilming but have so often 
found the initial equipment cost too high. 


The new Micro-Twin with 37 to 1 reduc- 
tion ratio provides 8-mm. photography on 
16-mm. film for maximum film economy 
. . . handles documents up to 11 inches 
wide by any length . . . records fronts and 
backs of documents simultaneously and 
side by side on the full film width .. . or 
photographs fronts only down one side of 
the film and up the other. Just one cent 
gives you completed film records of as many 
as 74 check-size or 29 letter-size documents! 


The new automatic Acro-Feeder,* exclu- 
sive indexing meter, film speed indicator, 
copy classification indicator, plus every 
modern protection feature, combine to 
make the Micro-Twin extremely simple 
and easy to operate . . . assure you of the 
very best microfilming performance at 
rock-bottom cost. 


For work requiring maximum detail .. . 
for documents that are originally hard to 
read ... the Micro-Twin with 24 to 1 
reduction ratio is also available. 


Find out how you can enjoy the space- 
saving, time-saving benefits of microfilming 
with the new Micro-Twin. Make a date 
to meet the Micro-Twin personally at your 
local Burroughs office. Or write Burroughs 
Corporation, Detroit 32, Michigan. 


* Available as an optional feature. 
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Let’s Consider the Bank Holiday 


This veteran banker and student of bank public eerie fen in the arbitrary 
observance of numerous bank holidays a distinctly harmful practice, and feels 
that any deviation from the pattern of observances followed by the business 
community of which the bank is a part should be corrected. / 


The doors are locked, the metal sign is hung 
Proclaiming holiday until tomorrow 

For all the gold that someone meant to borrow 
And all the silver someone might have flung 
Into the wind. The tellers’ windows yawn, 
Unharried for the nonce by give and take. 
The floor of polished marble is a lake 

Serene, unruffled, as the day wears on. 


taining an expression of the re- 

action of the many readers of 
the Saturday Evening Post as they 
read this poem when it was pub- 
lished in its issue of March 10, 1951, 
it would make a most interesting 
and profitable bit of reading for 
every banker in the country. And if 
the man in the street possessed the 
gift of the gods so manifest in Miss 
Counselman’s poem, there might 
readily be volumes of others simi- 
larly expressing disapproval of a 
time-worn and patience-trying in- 
stitution, the so-called bank holi- 
day. Few of them, in all probability, 
would contain the poetic excellence 
of this masterpiece, but it is safe to 
say that they would be fully as ex- 
pressive; so much so, in fact, that 
many might well fail to pass muster 
with the postal authorities. 

The cold fact is that Miss Coun- 
selman has summed up and ex- 
pressed a feeling that is all too 
prevalent in the public mind—one 
that is far from conducive to good 
bank public relations. 

A “bank holiday,” of course, is 
one that is generally observed more 


| F THERE were some way of ob- 


*Mr. Bernard is a past president of the Fi- 
nancial Public Relations Association, and is 
presently a member of the Senior Council of 
that organization. 
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By HUGH J. BERNARD* 


Vice-President, Second National Bank, Houston, Tex. 


or less exclusively by banks and 
government offices of one kind or 
another. True, there are other offices 
and institutions that feel they can 
afford to be indifferent now and 
then to the needs of those depend- 
ing on them for service in their re- 
spective fields, and they trail along, 
but it’s a “bank holiday” in the 
public mind just the same. Like it 
or not, the banking business is more 
noted for its propensity for closing 
its doors on the slightest provoca- 
tion than any other—a fact that 
doesn’t seem, somehow, to fit too 
well into an age in which banks the 
country over have become public 
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In all the inkwells dry each ebon drop, 

Worth blood and sweat and tears when flowing free; 
While in the vaults, the crisp new currency 

Lies idle as a farmer's winter crop. 

Outside, the people pause; then in a huff 

Notice the sign, and curse, and stalk away— 

Men thinking money needs no holiday, 

The filthy, hard-to-get, essential stuff.* * 


MARY ELIZABETH COUNSELMAN 


relations conscious as never before. 

There is much good natured jest- 
ing about the multiplicity of bank 
holidays, but there is much more 
that is not so good natured. When 


.a customer comes to the bank on 


what seems to him to be a per- 
fectly normal business day and finds 
the doors closed in his face because 
George Washington was born two 
hundred years ago last Sunday 
morning, it is not to be expected 
that he should be altogether gleeful 
about it. To any who might take 
this as a manifestation of a lack of 
reverence for our heroes or of 


loyalty to our country, let it be ® 


said that it is a rare holiday ob- 
servance that displays these quali- 
ties to better advantage than can 
be done by simply putting in a day 
on the job. 

Moreover, the frustrated cus- 
tomer knows, or thinks he knows, 
that the bank officers and employ- 
ees who are withholding their serv- 
ices at what, to him, might be @ 
very critical moment, are merely 
indulging a yen to go fishing of 
golfing, or to engage in some equally 
patriotic activity. And if he really 
thought it was reverence and 


**Used by special permission of The Saturday 
Evening Post. 
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CH? not the number of people that makes 

a crowd. Rather, it’s the fact that they are 

Ce» getting in each other’s way. To “engineer” 

ruskchou? congestion and confusion out 

7 Cue of your bank, floor traffic must be expertly 
this b yy bank was engineered ed * olanmred and all facilities designed for fast- 


<< moving f funicfional efficiency. 


— = -te=eliminate ——That's 1 why it’s important, when you build 


__ "or remodel your bank, to have a designer 


reuse and—confusion— ~—who understands the needs of your busi- 


— ess. For more than forty years, Bank 
werrtding Corporation has specialized in 
sial architecture . . . planning banks 
iy | {that are outstanding for their efficiency as 
as their beauty. Whether your project 

arge or small, you pay no premium for 

this valuable experience. For more infor- 


mation, write or phone our nearest office. 


— Photo shows modern banking lobby of The 
_. Capital Bank, Cleveland, Ohio . . . designed 
--and executed by Bank Building Conperatines: 
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patriotism that was keeping them 
away, he would still question the 
propriety of yielding to these influ- 
ences to the point of letting them 
interfere with everyday business 
life. 

The fact of the matter is that the 
man in the street simply does not 
like bank holidays to which the 
rest of the business community pays 
little or no attention. They inter- 
fere with his business, and if we 
want to be perfectly honest with 
ourselves, we will have to admit 
that he has just reason for com- 
plaint. 


How Election Closings Started 


Whatever doubtful justification 
for this practice may have existed 
in the past, there has long since 
ceased to be even the slightest rea- 
son for it. There may have been a 
time, for instance, when it was 
proper for banks and saloons to 
close on election day. Elections in 
bygone years were occasionally 
pretty rowdy affairs and the au- 
thorities seem to have been optimis- 
tic enough to feel that if the saloons 
were closed, Joe Doakes would not 
get drunk. It may also have been 
regarded as quite probable that if 
the banks were closed he would be 
unable to obtain money with which 
he could bet on the election, or buy 
votes. Closing the saloons doubtless 
interfered in a measure with Joe’s 
drinking, but it would appear that 
if he had been really bent on mak- 
ing some improper use of money on 
election day, he could easily have 
made ample provision for his needs 
on the day before. 

But because of the fear that Joe 
Doakes might have felt induced 
by the fact that the bank was open 
to do something he wouldn’t have 
done if it were closed, some millions 
of bank customers have been denied 
access down through the years to 
badly needed banking services to 
which they had every right to feel 
they were fully entitled. 

Election day is nevertheless one 
of the less objectionable bank holi- 
days for the reason that the public 
has become somewhat inured to 
it. This is not to say that the cus- 
tomers like it, but it amounts to a 
simple admission of the fact that 
they have had it beaten into them 
that they have to make such 
adaptations to election day bank 
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Has there ever been a bank employee or officer who hasn’t had 
to listen to sarcastic comments on bank holidays? . . . The next 
time you, as a member of our staff, have to listen to criticism on 
this score, you might relate these facts: 


Banks, in protection of their own legal interests, are compelled to 
observe any legal holiday. (In Texas, these holidays are set by the State 
Legislature.) Banks are public servants—they are custodians of the 
public funds and take deposits, pay checks, handle collections, and per- 
form a hundred other similar functions related very closely to the business 
interests of individuals, firms, and corporations. Many of these same 
functions have distinct legal aspects. Many are based upon the statutory 
rights of the banks and of the public which they serve. For that reason, 
we must observe any declared holiday in order to protect the legality of 
these transactions. Therefore, matters pertaining to presentment of 
drafts, payment of checks, notices of dishonor of checks and drafts, pro- 
tests and other routine operations must be postponed until the next 
business day. 


Banks are not responsible, therefore, for the inconvenience caused by 
their failure to transact business on declared holidays.—The Teller— 


Another Holiday! 


Staff Magazine of The Second National Bank, Houston, Tex. 





closings as they can. So they have 
laid in excessivly hazardous stores 
of cash and otherwise accepted the 
exigencies of the situation with lit- 
tle or no manifestations of ill will. 


Submission Not Approval 


Quiet submission to what appears 
to be the inevitable, however, is 
far too often misconstrued as ap- 
proval. People invgeneral don’t want 
to go down as chronic kickers going 
around with a chip on their shoul- 
ders looking for something to gripe 
about. On the contrary, they very 
much prefer to be regarded as 
friendly and _  easy-to-get-along- 
with, and that is particularly true 
where a banking relationship is in- 
volved. But ask yourself whether 
you’re always as pleased with the 
treatment you’re receiving as you 
appear to be. And then consider 
whether you have more or less rea- 
son to entertain a few subsurface 
grievances than the bank customer 


who is putting up with the incon- 
venience of doing business in a 
bankless town when he feels that 
by all that is right and reasonable 
the personnel of the bank is no 
more erititled to a day off than he 
is. 

If election day, notwithstanding 
the public’s habituation to it, is ob- 
jectionable, what are we to say of 
all the multitudinous observances 
for which people in general are 
poorly prepared, if at all? To have 
counted very definitely on consum- 
mating an item of banking business 
—to have set aside the necessary 
time, perhaps. at the expense of 
some other deserving project—to 
have gone some distance, perhaps 
many miles for this special purpose 
—to have built other plans around 
the banking transaction; to do any 
or all of these things only to find 
yourself confronted with a BANK 
CLOSED sign, for absolutely no 
sufficient reason, could only be cal- 
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Lock Box H is a symbol of speed— 


night and day, seven days a week 


It’s a synonym for fast handling—Lock 
Box H. Mail so addressed arrives at the 
Chicago Post Office directly across Clark 
Street from the Continental Illinois Bank, 
at all hours of day and night. And bank 
messengers pick it up at frequent inter- 


vals, night and day, every day of the week. 


Allitems are promptly processed to take 


every possible advantage of check clearing 
hours in Chicago and other cities, as well 


as schedules of outbound trains and planes. 


Use Lock Box H envelopes to speed all 
your sendings. We will gladly send you a 
free supply on request. Please specify 
whether you wish air mail or regular en- 


velopes, or both. 


Continental Illinois National Bank 


and Trust Company of Chicago 


LOCK BOX H, CHICAGO 90, ILLINOIS 
Member Federal Deposit Insurance Corporation 
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Save 
up to 
20% 


ON INSURANCE 
FOR AUTOMOBILES 
- FINANCED BY BANKS 





Specifically designed for 
banks dealing directly with 
the public. 


Provides regular insurance 
coverage on financed auto- 
mobiles at approximately 
20% below standard rates. 


The 20% saving in insurance 
cost, is equivalent on some 
cars, to as much as a 2% 
saving on an unpaid balance. 


Offers time-saving features 
of a master policy—certifi- 
cates of insurance and sim- 
plified rate charts. 


A stock company facility 
available through your local 
insurance agent. 
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Underwriters 
90 John Street, New York 38, N. Y. 
Branch Offices 
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culated to cancel out more good 
will than a lifetime of concentrated 
public relations effort could pos- 
sibly restore, as far as the particular 
individual involved is concerned. 
And it is well to remember in this 
connection that the impact of good 
or bad public relations extends, not 
only to the individual immediately 
involved, but to his entire circle of 
acquaintances, friends and relatives, 
as well. 

Why, then, if it is as bad as all 
that, don’t banks just take it upon 
themselves to remain open for busi- 
ness in disregard of these “off” holi- 
days? As most bankers are fully 
aware, the answer in many states 
is that the bank that ventures to do 
business in a legal holiday runs 
grave risk of running afoul of the 
law. Paton’s Digest states it thus: 

“Many banks desire to transact 


| business on holidays, during which 


banks are not mandatorily required 
to close their offices. On such holi- 
days the bank is unable to perform 
many of its customary functions 
due to statutory restrictions con- 
tained in the Negotiable Instru- 
ments Act. Thus, ‘with reference to 
the maturity of negotiable instru- 
ments, the Uniform Negotiable In- 
struments Act provides: 


“When the date of maturity falls 

upon ...a holiday, the instru- 
ment is payable on the next 
succeeding business day. .. . 
Section 85. 


“Similarly, provision is made 
with respect to sufficiency of 
presentment and time of protest. 


“Presentment for payment, to be 


sufficient, must be made... (2) 
at a reasonable hour on a busi- 
ness day; . . . Section 72. 


“When a bill is protested, such 
protest must be made on the day 
of its dishonor, unless delay is 
excused, as herein provided ... 
Section 155. 


“A legal holiday, even though not 
mandatorily observed, would seem 


| to he outside of the term “business 
day,” and therefore the maturing 


of instruments, their presentment, 


| and protest upon their dishonor, 


would be acts which could not be 
performed on a holiday.” 

In common, I suppose, with that 
of all other states, our holiday 
statute provides that when any of 
the dates designated as legal holi- 





days fall upon Sunday, the Monday 
“next following” shall be a legal 
holiday. I submit that every such 
provision in every law on the sub- 
ject, insofar as the holiday in ques- 
tion seeks to honor the memory of 
some person or event, amounts to a 
perversion of that purpose. 


Why Monday Instead of Sunday? 


What, for instance, is there about 
Monday that makes it a more ap- 
propriate day on which to memoria- 
lize our great than Sunday? The 
answer, of course, is that we don’t 
have holidays primarily for pur- 
poses of memorializing the great in 
whose honor they are designated, 
but rather because it provides an 
opportunity for some time out, and 
Sunday observances get nothing 
done about that. 


In the absence of the legal neces- 
sity for remaining closed in observ- 
ance of these Sunday holidays 
which carry over to Monday, such 
closing amounts to nothing more 
than an excuse for neglecting our 
business and our customers and 
having ourselves a good time. If 
that is good on the Monday follow- 
ing a legal holiday, it is equally 
good on any other day. And if it 
isn’t good, banks should be relieved 
of the legal necessity for continuing 
to follow this senseless custom. It 
would be far better, as a matter of 
both principle and practice, to de- 
vise some more consistent pattern 
of behavior in this regard than to 
follow the namby-pamby whims of 
a state legislature whose thinking 
on the subject is more than likely 
to be motivated by the prospect of 
another day off at the statehouse. 


Corrective measures have been 
adopted in a number of our states, 
and I'll be the first to admit that 
they are badly needed in Texas. 
We have somehow managed thus 
far to avoid the designation of 
ground-hog day as a legal holiday, 
but aside from that we seem to be 
making the most of the bank holi- 
day as a means of withholding our 
services from the public. We tried 
for legislation last year and failed, 
but it is the devout hope of many 
Texas bankers, including myself, 
that when our state legislature 
meets again in 1955, it will enact 
some sort of permissive legislation 
that will make it possible for banks 
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ye hg La vealtic 
STOP AND THINK 


This new lobby display was designed by Mosler. It has proven highly effective in renting safe deposit boxes. 


Wales + hands 
ace Gohiciey 


papers -notes 





How to rent every safe deposit box in your bank (and then some) 


Today’s bank can secure safe deposit box rentals the 
same way today’s supermarket sells soap, cereals 
and canned foods. Modern sales promotion tech- 
niques work amazingly well . . . and all the “tools” 
you need are yours for the asking! 


IF YOU have unrented safe deposit boxes, the most 
valuable thing you can do with your next 3 minutes 
is fill out and mail the coupon, below. Even if you 
never mail coupons, send this one in. 


For your 3 minutes and a 3-cent stamp, you’ll receive 
the most effective aid you’ve ever had to rent those 
safe deposit boxes. It’s a special new kit which Mosler 
has just prepared. It includes both ideas and pro- 
motional tools which have been thoroughly tested and 
proved. There are special folders, handout pieces, 
mailers and other materials, which can be individual- 
ized with your own message. There are tips and sug- 
gestions, too. And details on how to get and use the 


IF IT’S MOSLER . . 


% Mosler Safe “7 


World’ s largest builders of safes and bank vaults . . . Mosler 
built the U S. Gold Storage Vaults at Fort Knox and the 
Samous bank vaults that withstood the Atomic Bomb at Hiroshima 


- IT’S SAFE 


June, 1954 


new Mosler Safe Deposit Box lobby display shown 
above. Mail the coupon, now. See how easy it is to get 
those boxes rented ! 


?P If most of your present boxes are already 
es rented, mail the coupon, anyway. Get details 
about new Mosler Safe Deposit boxes. Install, and rent 
them, too! Remember that safe deposit box customers 
are the solid citizens. The bigger depositors. The more 
you attract, the better! 





The Mosler Safe Company, ay + BM-6 

32nd Street and Fifth Avenue, New York 1, N. Y. 

Please send me (check one or both): 

0) Your new Mosler Safe Deposit Box promotion kit 
and details about your lobby display. 

0 Full details about new Mosler Safe Deposit Boxes. 
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to follow a course dictated by con- 
siderations of sound policy rather 
than by poorly considered edicts of 
the state. Such legislation might 
well take the form of the Holiday 
Bank Transactions Statute recom- 
mended by the American Bankers 
Association, which reads as follows: 

“Nothing in any law of this state 
shall in any manner whatsoever 
affect the validity of, or render void 
or voidable, the payment, certifica- 
tion, or acceptance of a check or 
other negotiable instrument or any 
other transaction by a bank or 
trust company in this state, because 
done or performed during any time 
other than regular banking hours; 
provided (further) that nothing 
herein shall be construed to compel 
any bank or trust company in this 
state, which by law or custom is 
entitled to close at twelve o’clock 
noon on any Saturday, or for the 
whole or any part of any legal 
holiday, to keep open for the trans- 
action of business, or to perform 
any of the acts or transactions 
aforesaid, on any Saturday after 
such hour, or on any legal holiday, 
except at its own option.” 


OM 


Keep your business 
dealinas with Japan 


AS FIRM AS FUJI 


The UJIBANK ta. 


Head office: Chiyodeku Tokyo 
184 Branches throughout Japan 
Overseas 


London Branch: 1/4 Copthall Chambers, 
Angel Court, London, E.C. 2 


New York Representative office : 
Room No, 702, 61 Broadway, New York, N.Y. 


Calcutta Representative office: 6th-Floor, 
Mookerjee House, 17 Brabourne Road, 
Caleutta-1 





ABA Recommendation Adopted 


According to the December, 1952 
Paton’s Digest Supplement, this 
statute or some modification of it 
has been adopted in Alabama, 
Arizona, Arkansas, Colorado Dela- 
ware, Florida, Georgia, Idaho, In- 
diana, Iowa, Maryland, Montana, 
Nebraska, North Carolina, North 
Dakota, Ohio, Oregon, Pennsyl- 
vania, Tennessee, Texas and Wis- 
consin. In the case of Texas, how- 
ever, the modification is extreme to 
the point that it bears little or no 
resemblance to the recommended 
statute. 


Our major recent achievement in 
the field of bank holiday legislation 
was the 1951 enactment which 
designated “the last Thursday in 
November” as Thanksgiving Day 
instead of “all days appointed by 
the President of the United States 
or by the Governor, as days of fast- 
ing and thanksgiving,”—a sort of a 
latter day Declaration of Independ- 
ence. 


I’ve read somewhere that it’s 
pretty hard to slice anything so thin 
that there is only one side to it. 
There is, nevertheless, an occasional 
question the respective sides of 
which point pretty much in the 
same direction, and the one we are 
dealing with in this article seems 
to me to fall into that category. We 
have, on the one hand, the side that 
favors the proposition that bankers 
occupy a specially privileged posi- 
tion in the business community in 
the matter of holiday observance, 
and that they should continue to do 
so. The other sees in the arbitrary 
pattern of bank holiday observances 
a public relations hazard of the first 
water, and feels that banks that do 
not want to assume that hazard 
should be. privileged to avoid it. 
Both point to a program of action 
that will tend to remove all in- 
equality between banks and other 
businesses in this regard. 


Opposition to the enactment of 
the ABA’s Holiday Bank Transac- 
tions Statute, or something ap- 
proximating it, appears to center in 
the fear that bankers will endeavor 
to outdo each other in the non-ob- 
servance of legal holidays if observ- 
ance is not enforced by law. Just 
as the barbers of some states are 
using sanitation laws as a means of 
effecting uniform increases in the 
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price of hair cuts, so _ holiday 
statutes would appear to be drawn 
to protect bankers in their right to 
turn their backs on their customers 
some half dozen days in the year 
when every rule in the book of good 
business says they ought to be on 
the job. 

There are other and better ways 
of providing time off for everybody 
entitled to it, and there is no single 
measure that would yield larger 
benefits in return for the effort ex- 
pended than a shift to one of these 
better ways. Whatever is done 
about adjusting regular schedules 
of banking hours to the respective 
needs of all concerned will, in time, 
become routine and establish its 
own rhythm. But there is no way 
by which one can habituate him- 
self te the haphazard recurrence of 
“off” bank holidays. 
















































































































Harms Long-range Interests 

The banker doesn’t live who 
doesn’t want his bank to be re- 
garded as an integral part of its 
own business community, but to be 
and remain an integral part of any- 
thing, it is necessary to move in the 
same direction at the same time and 
at the same speed. The continued 
observance of holidays in violation 
of this principle will inevitably 
work injury to the long-range in- 
terests of banks wherever the prac- 
tice prevails. To the extent that 
such observance is compulsory, it 
seems to me that it would be only 
fair to remove the compulsion. 
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STATES 








ALABAMA 












(*) Day of week specified. 














JULY 


4, 5, 11, 18, 25 


JULY-DECEMBER, 1954 ate 


(*) Observed by some banks. 


AUGUST 





1, 8, 15, 22, 29 





Light figures are Sundays. Black figures are other holidays. Permissive 
in some instances and a five day ba 
fact, it is suggested that anyone having 


SEPTEMBER 


5, 6, 12, 19, 26 























OCTOBER 





3, 10, 12, 17, 24, 31 


Bank Holidays By States 


Closing Laws specify 

week in others now govern in 31 of the 48 states. 
ealings with banks in states so marked, contact those banks for 
individual schedules of closing dates. “s) Saturday Closing Law in effect. ({f) May close on any week day. 
(3) Bank transactions not affected. 








NOVEMBER 


2.7, 11, 14, 21, 26, 28 















Saturdays 
e to this 








DECEMBER 















5, 12, 19, 26, 26 

































































































































































































































































































































































































































































































































































































































ARIZONA (2) 4, 5, 11, 18, 5 1, 8, 15, 22, 29 5, 6 12, 19, 26 3, 10, 12,17, 24,31 | 2,7, 11, 14,21, 26,28 | 5, 12, 19, 26, 26 
ARKANSAS (1) 4,6,11,18,25 | 1,8,15,2229 | 5,612, 19,26 3, 10, 12°, 17, 24, 31 | 2,7, 19, 14,21, 25,28 | 5, 12, 19, 26, 26 
CALIFORNIA () 4,6,11, 18,2 | 1,8,15,22,29 | 5,6,9,12,19,26 | 3,10,12,17, 24,31 | 27, 11,14, 21,25,28 | 5 12, 19, 26, 26 
COLORADO (s) 4,511,182 | 1,28, 15,22,29 5, 6, 12, 19, 26 3, 10, 12%, 17, 24, 31 | 7,19, 14, 21,2528 | 5, 12,19, 25,26 
CONNECTICUT (6) 4,5,11,18,25 | 1,815,222 | 5,6,12 19,26 | 3.10, 12,17, 24,31 | 2,7, 11,1421, 26,28 | 5, 12,19, 26,26 
DELAWARE (=) =| ~—«4,6,11,18,25 | 1,8, 15, 22,29 5,6,12,19,26 | 3,10,92.17, 24,31 | 2.7, 11,14, 21, 25,28 | -5, 12, 19,26, 26 
DISTRICT OF COLUMBIA (s) | 4,6, 11, 18, 25 1,8,15, 22,29 |  5,6,12,19,26 3, 10, 17, 24,31 | 27, Tt 14, 21, 26,28 | 5, 12,19,25,26 
FLORIDA (s) 4, 5, 11, 18, 25 1, 8, 15, 22, 29 5, 6, 12, 19, 26 3, 10, 12, 17, 24, 31 27 11, 14, 21, 26, 28 5, 12, 19, 26, 26 
GEORGIA (2) 4,6,11,18,25 | 1,8, 15, 22,29 5, 6, 12, 19, 26 3, 10, 12, 17, 24, 31 | 27, 11, 14, 21, 25, 28 5,12, 19, 25,26 
liday @ 'DAHO 4, 6, 11, 18, 25 1, 8, 15, 22, 29 5, 6, 12, 19, 26 8, 10, 17, 24, 31 2,7, 11, 14, 21, 26,28 | 5, 12,19, 25,26 
‘awn fg ILLINOIS (2) 4, 6, 11, 18, 25 1, 8, 15, 22, 29 5, 6, 12, 19, 26 3, 10, 12,17, 24,31 | 2,7, 11, 14, 21, 26,28 | 5, 12, 19, 26, 26 
ht to INDIANA () 4,6,11,18,25 | 1,8, 15, 22,29 5, 6, 12, 19, 26 3, 10, 12,17, 24, 31 27,11, 14, 21, 25,28 | 5, 12, 19, 28,26 
mers  10WA () 4, 6, 11, 18, 25 “1,8, 15, 22, 29 5, 6, 12, 19, 26 3, 10,17, 24,31 | 27,19. 14,21,25,28 | 5, 12,19,25,26 
year @ KANSAS 4,511,182 | 1,8, 15, 22,29 5, 6,12, 19,26 | 3,10, 1217, 24,31 | 27,11, 14, 21, 26,28 | 5, 12, 19, 296, 26 
good § KENTUCKY (3) 4,5, 11, 18, 25 “1,8, 15, 22, 29 5, 6.12, 19,26 | 3,10,12,17,24,31 | 27, 14, 21, 25,28 5, 12, 19, 26, 26 
€ ON B LOUISIANA @) 4, 6, 11, 18, 25 1,8,15,22,29 | 56121926 | 3, 10,1217, 24,31 |1,2.7, 11, 14, 21, 26, 28] 5, 12 19, 2,26 
MAINE (s) 4, 6, 11, 18, 25 1,8, 15, 22,29 | 5,6, 12,19, 26 3, 10, 17, 24, 31 2,7, 11, 14, 21, 25, 28 5, 12, 19, 25, 26 
Ways MARYLAND @) a 4,511, 18, 2 % ~1, 8, 15, 22, 29 5,6. 12,13.19,26 | 3,10, 12,17, 24,31 | 2,7, 11, 14,21, 25,28 | 5, 12, 19, 25,26 
body § MassAcHUSETTS (s) 4,6, 11, 18,25 1, 8, 15, 22, 29 5, 6, 12, 19, 26 3, 10, 12,17, 24, 31 | 27, 11, 14, 21, 26,28 | 5,12, 19, 25,26 
ingle §  MichiGaN @ 4,511, 18,25 | 1,815, 22,29 5, 6 12, 19, 26 3, 10, 17, 24,31 | 2,7, 1%, 14,21, 25,28 | 5, 12, 19, 26, 26 
Ar ger B MINNESOTA (s) 4,5,11,1825 | 1,8, 15,2229 5, 6, 12, 19, 26 3, 10, 12,17, 24, 31 | 2.7, 11, 14, 21, 26, 28 ~ §, 12, 19, 26, 26 
t eX= § ississiprr 4,5, 11, 18, 25 1, 8, 15, 22, 29 5, 6 12, 19, 26 3, 10, 17, 24, 31 7, 11, 14, 21, 25,28 | 5, 12, 19, 26, 26 
‘aa MISSOURI (3) - 4,5, 11, 18, 25 ~ 4,8,15,2229 | 5, 6 12, 19, 26 3, 10, 17, 24, 31 ~ 12,7, 14 14, 21, 26,28 | 5, 12, 19, 25, 26 
dules MONTANA 46,11, 18,25 | 1,8, 15, 22, 29 5,6,12,19,26 | 3 10, 12,17, 24, 31 | 27, 11, 14, 21, 26,28 | 5, 12, 19, 26, 26 
ctive NEBRASKA (s) () 4,6, 11, 18, 25 fF ~ 1,8, 15, 22, 29 5, 6,12,19,26 | 3, 10, 12, 17, 24, a1 2,7, 11, 14, 21, 26,28 | 5, 12, 19, 25, 26 
time, @ NEVADA ae 4,611,182 | 1,8, 15, 22, 29 5,612, 19,26 | 3, 10, 12, 17, 24, at 1, 2,7, 11, 14, 21, 25, 28] 5, 12, 19, 26, 26 
h its@ NEW ‘HAMPSHIRE ®) 4, 6, 11, 18, 25 Ee 8, 15, 22, 29 5,6,12,19,26 | 3, 10,12,17, 24,31 2,7, 11, 14, 21, 26,28 | 5, 12, 19, 26, 26 
way NEW JERSEY ( ® 4,811, 18,25 | 1,8, 15, 22, 29 5, 6, 12, 19, 26 3, 10, 12, 17, 24, 31 | 2.7, 1, 14, 21, 25, 28 5,12 19,2626 
him- § NEW MEXICO 4, 5, 11, 18, 25 1, 8, 15, 22, 29 5,6,12,19,26 | 3,10,12,17, 24,31 | 27,11, 14, 21, 26,28 | 5, 12, 19, 25, 26 
ce of | NEW YORK @) 4,5, 11, 18, 25 1, 8, 15, 22, 29 (5, 6 12, 19, 26 “s 10, 12, 17, 24, 31 | 2,7, 11, 14, 21, 25, 28. ~~ 5, 12, 19, 26, 26 
NORTH CAROLINA 4, 6,11, 18, 25 1, 8, 15, 22, 29 5, 6 12, 19, 26 3, 10, 17, 24, 31 2,7, 11, 14, 21 26,28 | 5, 12, 19, 26, 26 
NORTH DAKOTA 4,611,182 | 1,8,15,22,29 5,6,12,19,26 | 3,10, 12, 17,24, 31 | 2,7, 11, 14, 21, 25,28 | 5, 12, 19, 26, 26 
OHIO (s) 4, 6, 11, 18, 25 “1,8, 15, 22, 29 6, 6, 12, 19, 26 3, 10, 12, 17, 24, 31 ‘27, 11. 14, 21, 26, 28 | 51 12, 19, 26, 26 
who § OKLAHOMA (t) 4,511,182 | 1,8 15, 22,29 5, 6,12, 16,19, 26 ~ 3, 10, 12, 17, 24, 31. 2.7, 1,14, 21, 26,28 | 5, 12, 19, 25, 26 
2 Te-— OREGON G) 4,5,11,18,25 | 1,8, 15, 22,29 5, 612, 19, 26 3, 10,17, 24,31 | 2,7, 14, 14, 21, 26 2% | 5, 12, 19, 26, 26 
of its PENNSYLVANIA @) 4,5,11,18,25 |  1,8,15,22,29 | 5,6,12,19,26 | 3,10, 12,17,24,31 | 2,7, 11,14, 21,2428 | 5, 12,19, 26,26 
to be RHODE ISLAND @ 4,5,11,18,25 | 1,8, 15, 22, 29 5, 6,12,19,26 | 3,10,12,17,24,31 | 27,11, 14,21, 25,28 | 5, 12 19, 26,26 
any-{§ SOUTH.CAROLINA 4,6,11,18,25 | 1,815,229 | 5,6,12,19,26 | 3,10,17,24,31 | 2,7, 14,14, 21, 25,28 | 5, 12,19, 26,26 
in the souTH DAKOTA 4,511, 18,25 | 1,8, 15, 22,29 5, 6, 12, 19, 26 3, 10,17, 24,31 | 2,7, 11,14, 21, 26, 28 _& 12, 19, 26, ae 
e and TENNESSEE (*) 4,5,11,13, 18,25 |  1,8,15,22,29 | 5,6,1219,26 | 3,10,12,17,24, 31 | 27,11, 14,21, 2528 | 5, 12, 19, 25, 26 
inued § TEXAS 4,611,182 | 1,8, 15, 22,29 5,612, 19,26 | 3,10,92.17, 24,31 | 27,19,14, 21, 26,28 | 5.1219, 25,26 
lation UTAH «) 4,6, 11, 18, 24, 25 1, 8, 15, 22, 29 5, 6, 12, 19, 26 Ee “10, 12, 17, 24, 31 27.1114, a1, 26, 28 5, 12, 19, 26, 26 
itably ff VERMONT 4,611, 18,25 | 1,8, 15, 16,22, 29 6, 6,12,19,26 | 3,10, 12,17, 24,31 | 2.7, 11,1421, 2628 | 5, 12, 19, 26, 26 
ge in-—§ VIRGINIA 4,6,11,18,25 | 1,8, 15, 22,29 5, 6,12, 19,26 | 3,10, 12,17, 24, 31 | 27, 11,14, 21, 26,28 | 5, 12, 19, 26, 26 
prac: WASHINGTON () 4,5,11,18,25 |  1,8,15,22,29 | 5,6,12,19,26 | 3, 10,12,17, 24,31 | 27,1414, 21, 26,28 | 5, 12, 19,2626 
that WEST VIRGINIA. 4,6,11,18,25 | 1,8, 15, 22, 29 5,6,12,19,26 | 3,10,12,17,24,31 | 2.7,11,14,21, 2628 | 5, 12, 19, 26,26 
ry, it] Wisconsin (s) 4,611,182 | 1,815,232 | 5, 6. 12, 19, 26 | 3,10, 12,17, 24, a | “2.7, 1, 14, 21, 26, 28 5, 12, 19, 26, 26 
. only WYOMING 4,5, 11, 18, 25, 1,8, 15,22,29 | 5,6, 12, 19,26 3, 10, 12, 17, 24, 31 | 2,7, 11,14, 21, 25,28 | 5, 12, 19, 25, 26 
1. 
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rotection for your | 
customers who ship abre 


e As a banker you know which of the manufacturers in your 
town ship to foreign lands. You may know, too, that The Home, 
as one of the nation’s leading marine underwriters, extends its 
insurance protection right from factory siding — anywhere in the 
USA—to the overseas destination. Did you know that this 

protection can be offered by any local Home agent? 


In full-color national advertisemer 
like the one on the right, The Home is 
reminding your customers—manufac- 
turers, merchants and individuals 
that the Home agent offers them an 


tite 


umbrella of insurance protection 


* THE HOME * 
Suaurance Company 


Home Office: 59 Maiden Lane, New York 8, N.Y. 


FIRE * AUTOMOBILE * MARINE 


The Home Indemnity Company, an affiliate, writes 
Casualty Insurance, Fidelity and Surety Bonds 


e's 
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THIS SHIP SAILS UNDER AN UMBRELLA! 


It's an umbrella of insurance protection . . . and it benefits you 

as well as.ship and shipper. Under Ocean Marine coverage—one of 
the many classes of insurance written by The Home through its agents 
and brokers—both the hull and cargo can be insured against damage 
or loss. Thus, America’s merchants and manufacturers—as well as 


her merchant fleet—are sheltered by this umbrella of protection. P.S. to Sunday sailors — 


pest : You don’t have to own a liner to benefit 
Every Home agent can offer the full facilities of Home’s Marine by Home's sea-going insurance. From an 


Department—whether he is located in a seaport or a thousand miles outboard motorboat to a yacht, there's 
4 an “insurance umbrella” to fit your craft. 
from the ocean. As always, your local agent is the man to’see! 


v Your HOMEtown Agent can serve you well—see him now! 


® * THE HOME 
(Pudurouce Company 


Home Office: 59 Maiden Lane, New York 8, N. Y. 


FIRE + AUTOMOBILE + MARINE 


The Home indemnity Company, an affiliate, writes 
Casualty Insurance, Fidelity and Surety Bonds 


The Home, through its agents and brokers, is America’s leading insurance protector of American homes and the homes of American industry. 
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An Investment That Counts! 


The Continental Illinois National Bank & Trust Company of 
Chicago has found the purchase of 24 currency counting ma- 


chines to be a highly profitable investment. 


In addition to yield- 


ing upwards of 100 per cent in terms of dollars and cents, it has 
brought many benefits to customers, management, and personnel. 


machine, I will!” The teller’s 

words rang true, and there 
could be no doubt about the depth 
of feeling which prompted them, 
notwithstanding the sobering fact 
that the amount involved was a 
matter of $3,000. Though the state- 
ment was perhaps not to be taken 
too literally, the idea was to make it 
crystal clear that this machine had 
to stay. And stay it did, along with 
some 23 others subsequently pur- 
chased. 

The machine in question was a 
currency counter*, and the place a 
receiving teller’s cage of Chicago’s 
Continental Illinois National Bank 
& Trust Company. The occasion was 
the conclusion of a trial period 
marking the first time currency 
counting machines had ever been 
used in a commercial bank for the 
purpose of checking all routine 
teller receipts of cash at the win- 
dow. The enthusiasm of the teller 
who was thus emphatic in express- 
ing her approval of the equipment 
was widely shared, and for good 
reason. All the tellers liked the 
prospect of being able to double 
and triple their productivity with 
an expenditure of considerably less 
energy than had been going into 
their day’s work. Customer reaction 
was generally favorable. 

The management liked the ma- 
chines for both of these reasons, 
and there was still another that re- 
moved every obstacle to their pur- 
chase. The use of the machines gave 
promise on the basis of an: initial 
survey, that they would pay for 
themselves in less than two years, 
and that period was later cut to less 
than one year. 

To begin at the beginning, the 
Continental Illinois’ interest in 
mechanized currency counting goes 


a THE BANK doesn’t buy this 


*Manufactured by The Federal Bill Counter 
Co., 619-21 H Street, N. W., Washington, 
D. C. 
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back some 25 or 30 years to the time 
when the Federal Reserve Bank of 
Chicago made its initial installa- 
tion. Since the machines in use at 
that time and for many years after- 
ward had only a piece count 
mechanism, they would have been 
of little or no assistance in handling 
the routine job of sorting, counting 
and packaging currency in a com- 
merical bank. 

As the years passed, however, 
and refinements were added, the 
bank’s interest increased. When the 
dollar totalizer made its appearance 
in the early forties, it was deter- 
mined by studies made in the Con- 


tinental Illinois that efficient use of ° 


a few of the machines could be 
made in the bank’s bulk currency 
division. As soon as they became 
available the bank installed four of 
the eight-compartment machines in 
its currency division, where they 


greatly expedited the work of prov- 
ing and sorting bulk currency. 


There were eight compartments, 
incidentally, so that each of two 


units of four would be available : 
for the handling, respectively, of 7 
currency that is fit and unfit for @ 


further use, as determined by 
the bank’s general policy in this 
regard, and, in some situations, by 
the special needs of certain cus- 


tomers. Each of the compartments 7 


is designed to handle one of the 
four most frequently used de- 
nominations (1’s, 5’s, 10’s, and 20’s) 


and the eight compartments made it © 


possible to count, prove and make 
both a quality and denominational 
sort in a single operation. 

The manufacturer of the equip- 
ment proposed in 1952 that the bank 
try a four-compartment counting 
machine which it was thought also 
might be advantageously used by 
smaller banks, retail stores and in- 
dustries. 

The bank thought that these 
smaller machines might be used to 
considerable advantage at the win- 
dows in the receiving tellers’ cages, 
and two of them were installed for 
such use on an experimental basis. 
By way of rounding out the ex- 
periment, one of the eight-com- 
partment machines was transferred 


An interrupted count is resumed with no chance of error. 
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Faster, Easier Figuring 


on Instalment Loan 


The Monroe.. -with 
*AUTOMATION . . . simplifies 


the bank’s most complicated 


figure work 


When your customer wants to repay or refinance his 
loan, there comes the problem of figuring the interest 
rebate. With the Monroe Adding-Calculator you can 
save time, do a faster, more accurate job—and give 
the customer better service. 

Because of its high-speed automatic operation, its 
ease, and—above all—its simplicity, the Monroe is 
often called the Bank Interest Machine. Besides figuring 
rebates, it is a wonderful time saver on determining 
the earned and unearned interest on all loans. What- 
ever method the bank uses—average interest, spread 
sheet, rate control, “78ths”, maturity control with 


Interest 


either diminishing balance accrual or level accrual— 
the finding of income at any date becomes mere push- 
button routine. 

Banks seeking greater efficiency in handling the 
ever-growing volume of loan interest computations 
should not fail to investigate the Monroe .Adding- 
Calculator and Monroe methods. Telephone the nearest 
office and ask a local representative to call. By showing 
him your regular interest operations the chances are 
pretty good he can come up with some helpful sugges- 
tions. Monroe Calculating Machine Company, Inc., 
General Offices, Orange, N. J. Branches everywhere. 


OPERATORS WHO KNOW... PREFER M O N RO E CALCULATING, ADDING, ACCOUNTING MACHINES 
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The sensational Kodak Verifax 2 

Printer—distributed nationally by An interruption may cause a miscount. _ 
Recordak—lets you make 3 copies The 
of a letter in 1 minute for less from the bulk currency division to currency in the Federal Reserve start 
than 4¢ each. a teller’s cage of the bank’s receiv- Bank. A description of the old and total 
A revolutionary discovery makes this ing section. new methods will readily explain pock 
speed and economy possible. You copy Needless to say, the results were this considerable increase in pro- may 
your office records on non-sensitized highly satisfactory, and in January duction. For the purposes of this stray 
paper —instead of specially treated of 1954 machines were purchased description, we'll consider that § whic 
roe " = — = 3 or rept for all of the bank’s receiving win- we’re dealing with a sizable deposit 3 
Verifax in egg nom romp dows. There are 24 machines in all, of currency, and that a quality sort pies 
pose your original only once! 16 of which have four compart- is required. oun 
Anyone in your office can operate ments. Included = the eight 8- Under the old method, after the tions 
the Verifax Printer after a few min- compartment machines now used customary check-in by package the 
utes’ instruction. And under your by receiving tellers, are the four count, the manual operator would pack 
present room lighting—another plus. which were purchased in the 1940s. proceed as follows: inaii 
Your savings in retyping costs alone The sorting, counting and packag- : 
will soon exceed he waaibtias low ing which was formerly done in the 1. As the straps were removed, Poe 
price —$240. bulk currency division has been the package ae hcgacannepilign se 
; transferred to the cages, with the = reg — medenenpanscthe cae 

copying saves | result that much of it can be done which the pieces were sorted bs 
h h | by the tellers in what had previ- into “At” and “unfit” piles of —_ 
a ee aes work cusly been slack periods, and in the the various denominations. = 
a ao a on | time saved by the speedier handling . The currency was then re- yor 
of Recordak’s 29 offices. | of ordinary currency operations. counted and strapped in pack- J oun 
-—~= MAR COUPON TODAY - a4 The change has resulted in an in- ages of 100 pieces each. 

| Recordak Corporation | preg of 60 per cent in the number . The count of each package was ‘ ¥ 
| (Subsidiary of Eastman | of pieces of currency handled per verted nisiad 
1 Kodak Company) a | hour by inexperienced operators : ast 
- Rotesinee je ! | and an 85 per cent increase in the Now, by using currency counting whi 
| Gentlemen: Please send me free’ Verifax per-hour volume handled by ex- machines, these operations have ver 
| folder and address of nearest Recordak office. i perienced operators. Because of the been reduced to only one, and that onl; 
Ps mit | | increased volume of currency one does everything that was done § @tel 
; a . handled by the tellers, less space is before, and does it better, in about A 
a needed for the overall operation one third of the time formerly re- the 
aw. | and, so far, an area of 900 square quired. This single operation may the 
| City____State 1 | feet has been released for other _ be said to consist of putting mill-run ren 
; SRECORDERK | bank uses. The increased dollar vol- currency into the machine in such § ma’ 
I price quoted is eubject to change without netics § | ume processed has also resulted in a way as to cause it to emerge sorted pla 
I | the Continental Illinois’ ability to according to quality and denomina- fici 
! | | make earlier deposits of surplus tion, ready for strapping, with rea 
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every stage of the process proved 
as the operation progresses. Here’s 
how it’s done: 

1. The currency is so manipulated 
as to cause the edges of a rapid 
succession of single bills to be drawn 
into the machine. If more than one 
bill is released to the machine at 
a time (a rare occurrence) the ma- 
chine locks and will resume opera- 
tion only when they are withdrawn. 
As each bill enters its compartment, 
the amount of its denomination is 
added to the sum shown in the dol- 
lar totalizer, and, if the package 
proves, the total shown by the 
totalizer at completion of the pack- 
age count will correspond to that 
shown on the strap. 


2. The cotalizer is then cleared, 
and a button is pressed which drops 
the flaps forming the bottom of the 
compartments, emptying the cur- 
rency into the bins just below them. 
The machine is thus prepared to 
start on the next package with the 
totalizer registering zero and the 
pockets empty, so that a discrepancy 
may be readily identified with the 
strap containing the package in 
which it occurred. 


3. As the counting progresses, a 
count totalizer is recording the 
number of each of the denomina- 
tions fed into the machine. If, as in 
the case of the Continental Illinois, 
packages of 100 pieces each are 
wanted, the mechanism will be so 
adjusted as to cause it to pause 
during the entry of the 100th piece 
into its compartment, a red light 
will flash, and the 100th piece will 
then enter the machine. This is 
also the operator’s signal to drop a 
divider made of cardboard into that 
compartment, following which the 
5 counting will proceed as before. 


4. The currency is thus already 
separated into lots of 100 pieces each 
as it is removed from the bins into 
which it has been dropped following 
verification of the packages, and it 
only remains to strap it appropri- 
ately. 


All employees in those phases of 


the bank’s operations which require | 
the handling of quantities of cur- | 
rency are thoroughly trained in | 
manual counting before they are | 


placed at a machine. A person pro- 
ficient in manual counting very 


readily becomes an expert machine | 
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LEDGER 


E 
pot ER, 


the ledger paper 
that is easier 
on the eyes! 


Less eyestrain means faster work, fewer errors. And the low-gloss 
surface and soft, restful colors of Hammermill Ledger are definitely 
easier on the eyes. Other advantages of Hammermill Ledger: 


Better typing and writing! Pen or typewriter, entries on Hammermill 
Ledger are neater, more legible. And for sharp, clear bookkeeping- 
machine entries, choose from the special items watermarked 
“Posting Finish.” 

Better ruling and printing! Hammermill Ledger helps assure sharp, 
accurate accounting forms. Its firm, evenly formed surface prints 
and rules perfectly time after time. 


Lasts longer! Special fiber treatment gives Hammermill Ledger added 
durability to stand up under repeated handling, retain its fine 
appearance for years. 


You can obtain business printing on 
Hammermill papers wherever you see 
the Guild shield on a printer's window. 


ERIE, PENNSYLVANIA 


| wa DE BY THE MAKERS OF HAMMERMILL BOND e 





HAMMERMILL PAPER COMPANY 


INSTANT ACCEPTANCE-with no questions asked! 


As the original travelers cheque, backed by continuous advertising and promotion 
since 1891, American Express Travelers Cheques are instantly recognized and accepted 
throughout the world. 


ON-THE-SPOT REFUNDS - in case of loss or theft! 


Your customers can obtain on-the-spot refunds at any of the hundreds of American 
Express offices in the United States and abroad. 


AMERICAN EXPRESS DOES MORE FOR YOU 


AMERICAN EXPRESS 





TRAVEL INFORMATION -throughout the free world! 


In the United States and overseas, American Express will arrange for: hotel and ticket 
reservations, private automobile rentals, the delivery of travelers cheques by mail or 
cable . . . will supply valuable tourist and sight-seeing information and will exchange 
large denomination travelers cheques for smaller denominations without charge. 


UNIFORMED REPRESENTATIVES -at terminals abroad! 


American Express provides courteous uniformed representatives, to serve your cus- 
tomers at principal docksides, airports, and rail terminals abroad. They offer inter- 


preter service, help through customs, expert advice on passports, visas and travel reg- 
ulations . . . valuable extras that build good will for you. 


MAIL SERVICE -at all American Express offices! 


At hundreds of offices in the United States and 35 countries throughout the world, 
your customers can receive their personal mail and meet friends. That is only one 


good reason why American Express Travelers Cheques are at an all-time high in pop- 
ularity—the first choice of travelers the world over. 


U; BY DOING MORE FOR YOUR CUSTOMERS! 


TRAVELERS CHEQUES 97 





operator, because he has developed 
a dexterity in the handling of cur- 
rency, the detection of counterfeits, 
etc., that could be gained in no other 
way. 

That the bank’s teller personnel 
rapidly became adapted to the use 
of this radical departure from tradi- 
tional methods of handling currency 
is attested by the fact that total 
personnel of the division was re- 
duced 16%, and these people were 
immediately absorbed into other 
phases of the bank’s operations. 


A comparison of the amount of 
motion involved in counting a given 
amount of currency manually with 
that required in running the same 
amount through a machine presents 
a contrast that is almost startling, 
and reveals the currency counting 
machine as a really effective con- 
server of energy. It quite naturally 
follows that this equipment is a 
morale booster; and good employee 
morale, especially at a teller’s win- 
dow, makes for pleased customers. 


As most bankers are pretty well 
aware, the teller who is faced with 
an interruption in the midst of a 


THE 


MITSUBISHI 
BANK. 


LTD. 


MEAD OFFICE: TOKYO JAPAN 
BRANCHES: 155 throughout Japan 
MEW YORK AGENCY: 
111 Broadway, New York 6, N. Y 
LONDON REPRESENTATIVE OFFICE: 
82, King William St. London, E.C. 4 


Correspondents all over the world 


& 


Released for other use—886 square feet. 


manual currency count is in a 
dilemma. He can discontinue the 
count and run the risk of having to 
start over or to make a later search 
for an error; or he can complete the 
count at the risk of offending a 
waiting customer. 


A machine count, however, can be 
interrupted at any point without 
the slightest chance of error. The 
count is recorded as far as it has 
progressed, relieving the teller of 
the necessity for remembering any 
detail of it, and he merely resumes 
where he left off when he is ready 
to return to the currency remain- 
ing to be counted. 


The increased speed with which 
all currency entering the bank is 
handled has also served to expedite 
operations in the bank’s proof, 
transit and mail divisions. 


Shortly following completion of 
the installation, G. H. Clough, man- 
ager~ of the Continental Illinois’ 
paying and receiving operations, 
was able to report that an experi- 
enced receiving teller, although per- 
forming all his regular duties, could 
easily handle an average of 9,000 


to 10,000 pieces of currency daily 
by using a machine, as compared to 
a maximum by manual count of 
5,000 to 6,000 pieces. In the case of 
a person working full time on cur- 
rency handling only, the daily man- 
ual count was 7,000 pieces, while 
a good operator could dispose of 
21,000 to 23,000 pieces with a ma- 
chine. There has been a reduction 
of at least 60 per cent in currency 
handling costs, as against the “man- 
ual method, where the break, put 
up, and proof were required.” 

How far down the scale in point 
of size it would be possible for a 
bank to achieve anything like the 
results revealed in this article is a 
matter for determination by the in- 
dividual bank weighing the ques- 
tion. The level of achievement 
which would justify an investment 
in currency counting equipment is 
likewise a matter for on-the-job 
determination. Certainly that level 
could fall far short of the record 
achieved in the present instance 
and still reflect very favorably upon 
the quality of an investment in the 
mechanization of this phase of a 
bank’s operation. 


A normal business decline is the concern of business, not of govern- 


ment. 


A weakening of demand is a sign of maladjustments, and the 


struggle to regain lost markets is the driving force by which the malad- 


justments are corrected. 
services can exert this force. 
for readjustment from within. 


Only the buyers and sellers of goods and 
“Refiation"’ from without is no substitute 
Instead of correcting the maladjustments, 


it tends to perpetuate and aggravate them. 


—THE GUARANTY SURVEY 
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Just two weeks before, the renter of this safe 
deposit box had had access to it. Now, the 
"the box had disappeared. 

How? To this day, no one has ever dis- 
covered, But the renter entered a claim 
against the bank for the contents, an amount 
in excess of $50,000. 

In a now famous court decision, the bank 
was found liable. Fortunately, however, at 
the suggestion of an alert representative of 
the A°tna Casualty and Surety Company, the 
bank was carrying Comprehensive Safe De- 
pository Liability Insurance. As a result, it 
was reimbursed for practically the entire 
amount of the loss. 

Frequently, this is the type of “impossible” 
loss that banks overlook in planning their 


insurance. The A<tna Plan — pioneer system 
of risk and insurance analysis — provides the 
ideal way to make sure your bank has the 
right protection in the right amounts. 

For, using this modern, highly efficient 
Plan, your Atna representative will analyze 
the risks you face and recommend the types 
and amounts of coverage you need. In ad- 
dition, he will set up continuing controls 
to keep your program always in line with 
changing requirements. 

Through the Atna Plan, thousands of 
banks are now enjoying better, more com- 
plete protection. For details on how the 
“Etna Plan can help your bank, contact the 
representative of the Actna Casualty and 
Surety Company in your community. 


ATNA CASUALTY AND SURETY COMPANY 


AFFILIATED COMPANIES: ATNA LIFE INSURANCE COMPANY 
AUTOMOBILE INSURANCE COMPANY ¢ STANDARD FIRE INSURANCE COMPANY 


HARTFORD 15, CONNECTICUT 
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Outdoor Appeal Puts Pull in Ads 


Regardless of the age, size or location of the bank, its customers will respond 
to ads containing sales-slanted references to recreational activities. 


By RALEIGH E. ROSS 
Albert Frank-Guenther Law 


when it flows along in har- 

mony with the current think- 
ing of its readers. And summer and 
winter millions of Americans de- 
vote considerable thought to sports 
and recreation. 


B= ADVERTISING gains strength 


My neighbor, Joe Blank, for ex- 
ampie, is a gocd prospect for any 
bank. He is young and ambitious. 
He has an excellent job and is on 
the way up. He and his growing 
family can profitably use several 
forms of bank service. Yet, here’s 
how Joe reads his morning paper. 
After glancing at the front page, 
he turns to the sport section and is 
immersed in that during.most of his 
ride down to the office. 


This may not be your method 
of reading your newspaper, or mine, 
but we must recognize that Joe has 
plenty of company. Others, not 
greatly interested in sports, may be 
enthusiastic about some _ personal 
form of recreation, such as travel, 
television, or photography. 


So bank advertising seasoned 
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with the recreational appeal has 
added interest for many readers the 
advertiser is trying to reach. You 
do well to use, on occasion, this de- 
vice for securing favorable atten- 
tion. 

Let’s consider some examples, 
from all over the nation, noted 
within the past year or so. 

The broad appeal of gardening as 
a recreation is effectively used by 


“Started on a shoe string only a couple years 
ago ond he owes a quarter million already!” 


The Torrington (Conn.) National 
Bank in an ad stressing the theme 
that “Success comes easier—if you 
enjoy your work.” 

Baseball, the national game, lends 
itself particularly well to bank ad- 
vertising in the summer, or early in 
October when the World Series is in 
the national spotlight. 

An ad of the First National Bank 
of Oshkosh, Wis. (founded 1852) 
shows a smiling youth in his early 
teens swinging a bat. “I hope to 
play baseball on a big college team 
in a few years—thanks to my First 
National Savings Account.” There’s 
a complete selling message in the 
first sentence. 

“We're ‘right in there pitching’ 
for all of our customers—all the 
time,” says The Fall River (Mass.) 
National Bank in an ad depicting @ 
pitcher in a typical pose. 

“Safe at Home!” is the heading of 
a savings ad of the Central Home 
Trust Company, Elizabeth, N.J. The 
illustration is simply a speeding 
baseball. The pun in the heading 
may add some aptness to it. 
the 


Going across country to 
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Teamwork in 
Trust Service 


ned eager to render s prrvemeissed sod miere ard STKE 
Castomers Whe thes stumede Perbaps you will too 


American National Bank 
and Trust Company of Chicago 


0A SALLE AT WasHINGTON + FRANKLIN D0208 
<Seme RETR AL DEPOT eaTEB AMES LORRURS TON 


Arizona, we find the Valley Na- 
tional Bank with an exciting action 
baseball drawing and the heading: 
“Championship Baseball Calls for 
Knowledge, Experience and Team- 
work.” The copy goes on to prove 
that trust work requires a similar 
combination of knowledge, judg- 
ment, and specialized skills. 

The Farmers and Merchants Na- 
tional Bank of Los Angeles pictures 
a catcher crouched behind the plate, 
giving his signal to the pitcher. 
Head: “It’s Experience That 
Counts.” Sub head: “Last of the 
ninth—score tied—man on third— 
tough man at plate. Will the catcher 
call ’em right? His experience will 
tell.” The copy starts: “And so with 
banking—” 

First National Bank of Chicago 
advertises its free baseball schedule, 
with a coupon ad, annually in April. 
This year the bank’s ad on the back 
pushes personal loans. 

Along with baseball in the sum- 
mertime, comes vacation time for 
Many people. Bank advertising is 
liberally sprinkled with vacation 
scenes and vacation appeals. 

The First National Bank, Jack- 
son, (Miss.) pushes’ Travelers 


is a tropic seashore. 

The Colonial Trust Company 
(Waterbury, Thomaston, Water- 
town and Woodbury, Conn.) brings 
in a contrast in beach attire to il- 
lustrate . the fact that “Styles 
change, but friendliness doesn’t.” 

“Have the fun you like best on 
Your Vacation,” advises the Se- 
curity National Bank, Sheboygan. 
The theme again is_ travelers 
cheques, and the illustration a girl 
in a bathing suit. 

Union National Bank, Troy, N.Y., 
over the heading: “Picture of a 
Vacation,” shows just that—an in- 





spiring scene with two horseback 
riders on the rim of a lake. Majestic 
mountains enliven the background. 
The copy suggests “a special Inter- 
est Account” to finance the trip. 

“Where will you be spending 
your next vacation?” asks the First 
National Exchange Bank of Roa- 
noke, Va. The choices featured in 
the two illustrations are at a resort, 
or at home. The bank points out 
that regular savings deposits can 
make the difference between the 
two extremes pictured. 


(Continued on page 38) 
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Yesterday’s losses can be insured now! 


Indemnity’s new excess Bankers’ Blanket Bond insurance provides 
catastrophe protection for discovered losses in excess of a specified under- 
lying amount. It applies whether the losses occurred before the bond 


was written or while it is in force. 


If you like, you can buy this new coverage to provide excess protec- 
tion on employee dishonesty only. And it is available at reduced, low rates. 


Get all the details on this new, money-saving Blanket Coverage from 
your Indemnity Company Agent. He will be glad to show you how easily 
it can be fitted into your present insurance program. 


Protect what you have 


INDEMNITY INSURANCE COMPANY OF 


NORTH AMERICA 


One of the North America Companies, which are headed 
by Insurance Company of North America, founded 1792 


Cheques in an ad headed, “For the 


Vacation You Deserve.” The scene Philadelphia 1, Pa. 
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The Recordak Junior Microfilmer com- 
bines microfilmer and film reader in one 
compact unit. Semi-automatic in opera- 
tion. Takes 40 or more pictures a minute. 


The Recordak Bantam Microfilmer, The Recordak Duplex Microfilmer 
the desk-top microfilmer that photographs photographs fronts and backs simultane- 
documents at 40-1 réduction. Over 500 ously at high speed and high reduction. 
check fronts per minute. Endorses or cancels in same operation. 


One of these Recordak 


All the advantages of modern 


“Recordak”’ is a trade-mark 
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You know how microfilming cuts cost in bookkeeping and 
transit ... you're familiar with its other advantages, too. 


But do you know how much greater your savings are when you 
use a microfilmer that exactly fits your requirements—when you 
don’t have to pay for features or refinements which can’t be 
used profitably in your bank? 


Recordak lets you match microfilmer to requirements—and 
save day after day. It offers 6 different types of microfilmers— 
instead of just one or two. And they’re designed for all banks, 
all budgets. Thus, even the smallest banks can realize savings 
—over and above all microfilming costs—which are proportionate 
to those of the largest ones. 


Call in your local Recordak representative soon. He'll analyze 
your requirements ... figure costs every way. Then he'll show 
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The Recordak Triplex Microfilmer fea- The Recordak Commercial Micro- The Recordak Supermatic Micro- 
tures Duo-type recording at high reduc- filmer, low-cost efficient unit photo- filmer photographs fronts and backs 
tion ratio! Also photographs documents __ graphs fronts, or fronts and backs, across simultaneously at 40-1 reduction ratio, 


up to 14 in. wide on full film width. the full film width, highest today. Six additional features. 


| Microfilmers will give you 


1| microfilming at lowest cost 


1 you how you can get the Recordak Microfilmer that’s best for 
you on a most attractive purchase or rental basis. 


New illustrated booklet gives you complete details on Recordak 


" equipment . . . makes side-by-side comparisons easy. Write for 
u it today. Recordak Corporation (Subsidiary of Eastman Kodak 
e Company), 444 Madison Avenue, New York 22, N.Y. 
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ee » zs P.sS. See the sensational Kodak Verifax 
originator of modern microfilming— Printer, now distributed nationally by 


Recordak. It will give you 3 copies of a 
document... in 1 minute... for less than 
4¢ each. Ask for a demonstration in your 
bank, no obligation whatsoever. 


and its application to banking systems 
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Where will yew be spending your 
next vacation?... 










how QUICKLY ond EASIBY oll your needed home im- 
provements con be obtained through the FLORIDA 
BANK'S... 









FHA HOME 
IMPROVEMENT PLAN 


Look How Low The Payments Are 






Regutar deposits © 

your Savings Accowe? = 
First Metienal Ex choo ss 
can mokeo the dittercn. > 















hen you insure your vacation funds with Travelers 
Checks at FNB. you leave money wornes behind. 
Our Travelers Checks provect your funds against loss and 
thefr—AND THEY RE ACCEPTED EVERY WHERE’ 
So, before you start—stop by any of FNB's Sux Convensenc 
Locanons for your Travelers Checks. Then take off on 
a CAREFREE VACATION—«he kind you deserve! 


FIRST NATIONAL BANK 
















your account will b+ welcome at 
any of our three convenient offices 






The 








JACKSON, MISSISSIPPI 
SIX CONVENIENT LOCATIONS 
Member Peters! Oepomt lemernecs (orporsims Fadera Reserve trem 


Don't Mies “Crusade in the Pacific” 
Tuesday Nights—7:00 P.M.—WJTV 


Another 
the savings angle is published by 


“difference” ad from 
The Philadelphia Savings Fund 
Society (founded 1816!). In the first 
illustration, the man is struggling 
with the heavy oars, while the girl 
in the stern of the boat looks bored. 
Second illustration shows a speed- 
boat with trim young man at the 
helm, and the girl beside him is 
waving enthusiastically. Heading: 
“The difference between this—and 
this—can be a PSFS Savings Ac- 
count.” We quote also the first 
sentence: “Have you ever thought 
of a snappy convertible, a motor 
boat, or a set of matched golf clubs 
as your kind of grown-ups’ toys?” 

Close to vacation and boating is 
fishing. The Fort Wayne National 










Bank counsels: “Go Fishing For 
Fish—Not For Loans.” The drawing 
shows a fisherman in a trout stream. 


“We put your dream on wheels,” 
says the Manufacturers Trust Com- 
pany (N.Y.) in an ad featuring 
auto loans. The spring drawing 
shows a young man proudly hold- 
ing the door of his new car open 
for his comely wife—or sweetheart. 

State Planters Bank and Trust 
Co., (Richmond, Va.) _ illustrates 
their “First Place For Auto Finan- 
cing” with a stirring picture of a 
racing car finishing first—complete 
with the checkered flag. 

The First National Bank of 
Tampa introduces its TV Savings 
Club under the heading: “Your 
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TRACERS CO. 
of AMERICA 


MADISON AV NY 22 NY 


Finst Narionat ExcHance 





Magic carpet to Television.” A 
happy family is riding the magic 
carpet. 

“Don’t Study your Putt Too 
Long!” advises the Fort Worth Na- 
tional Bank. The illustration, a 
golfer on the green about to sink 
a putt. The ad hits at delay in mak- 
ing a Will. A golf ball on a tee 
serves both the heading and il- 
lustration for a trust ad of the 
Phoenix State Bank and Trust 
Company, Hartford, Conn. 


Would you call it sport to test 
your strength on one of those 
carnival contraptions where you hit 
a block with a mallet hard enough 
to send a missile up a thermometer- 
like arrangement in an effort to 
ring a bell? Central National Bank 
of Yonkers pictures such an effort 
under the head: “You Ring the 
Bell! When You Finance your car 
thru Central National.” Reasons are 
given at five marks on the upright 
scale. 

“Leave the Road Work to 
Athletes,” says an ad of the Vir- 
ginia Bank and Trust Co., Danville. 
The illustration shows runners in 
track suits and the copy stresses 
the ease of paying obligations by 
check. 

Fall brings football and some 
bank advertising to catch the eye 
of gridiron enthusiasts. 

The National City Bank of Troy 
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International Harvester 



































\ 
e 
ee te ee introduces new products... 
Ye-ton pickup truck combines passenger car 
comfort with advanced performance features. 
Local Bankers meet new prospects 
New and improved International Harvester products 
create customers! The alert, intelligent American con- 
sumer demands the hest, the latest and the most effi- 
cient equipment. However, he often must seek 
financial assistance before he becomes a customer. To 
fe the banker, this buying power becomes a prospect for 
increased business. 
il Consider three reasons why the investment of bank 
7 funds in loans to buyers of Harvester equipment is 
a sound banking practice. In the first place, each piece 
nk of IH equipment represents unique collateral... 
k- whether it be an International Truck, International 
ee Harvester Refrigerator or Farmall Tractor... it pays 
il- for itself in use. 
m: Secondly, the IH Income Purchase Plan of Selling, 
now employed by most IH dealers, forms the basis of a 
- Sho thterenticd thascadiie NOS. practical plan for repayment of loans. Finally, a trans- 
ion DX refrigerator, with @ 10.2 cubic action among banker and Harvester dealer and con- 
hit ny , 954 ports wer Seon sumer is local and mutually beneficial . . . good for the 
gh line. economy and welfare of the community. 
T- Contact your nearest International Harvester 
to dealer .. . make friends with a neighbor, become ac- 
= quainted with the IH Income Purchase Plan, shake 
ne hands with new business in your bank. 


INTERNATIONAL 








The Farmall Super MTA trac- | 
tor has.the new Torque Ampli- Pesta i: 04tt De 


fier which boosts pull power ei % < 
up to 45% without clutching P & : 
or changing gears. ‘ : : 
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In these days of pushbutton control, 
it is easy to forget that the nicest 
thing about business is that it is full 
of people. True enough, people do 
not always get along and sometimes 
they do not agrée, particularly as 
they tackle their business problems. 
But if they have a warm personal 
regard for each other, disagreements 
usually can be amicably composed. 


Some smart philosopher once said, 
“If you must disagree with a man 
in business, make him like you 
personally,” and when he tossed out 
that little piece of wisdom he 
probably revealed the true secret of 
successful business enterprise. The 
machines and methods which as a 
rule are credited with making 
efficient production possible are 
really nothing more than the product 
of the minds of people who, by their 








CLIFTON, 


le LUKE 


CHECK PRINTERS 





WE ARE FULL OF PEOPLE 





Manufacturing Plants at: 


PAOLI, CLEVELAND, CHICAGO, KANSAS CITY, ST. PAUL 


















accomplishments, have demon- 
strated their ability to engage in 
tolerant debate and come up with 
something that does the job better. 


In our small organization, we are 
fortunate indeed to have a lot of 
people who like each other and, even 
though we are pretty well spread out 
geographically, it has never been 
too difficult to develop and win 
acceptance forideas which contribute 
to better performance. We frequently 
disagree with respect to method but 
never with respect to objective, and 
our objective is simply to produce 
bank checks just a little better... just 
a little faster. If the machines and 
methods which we use in our six 
plants are compatible, we think it is 
probably because we are full of com- 
patible people... all of which adds 
up to better service to our customers. 





(N.Y.) has used football’s extra 
point to drive home the fact that 


it has a “winning point,” in the 
extra effort its staff puts forth in its 
endeavors to serve the bank’s cus- 
tomers. 

“Teamwork in Trust Service,” 
heads some brief but fast moving 
copy of the American National Bank 
and Trust Company of Chicago. The 
illustration, an action football 
drawing. 

A football scene is popping right 
out of the TV set in the illustration 
of the Florida National Bank in 
Fort Myers (Fla.).. The head: 
“Have the money ready for a TV 
set when it is available in this 
community.” A motive for saving 
undreamed of a decade or so ago! 


“Where Protection Counts” is a 
trust message of the National 
Newark and Essex Banking Com- 
pany. The illustration, a lad in a 
football helmet. 


The Bank of Georgia, Atlanta,- 


heads its ad “Sport Standouts” with 
the drawing of a football player 
carrying the ball. The bank’s para- 
graph of the copy emphasizes the 
speed and ease with which 
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Modernization Loans can be ob- 
tained at the bank. 


Bishop National Bank in far off 
Honolulu has three football draw- 
ings to explain its heading: 
“Quick”—a runner galloping with 
the ball—‘Easy”—a runner with 
the ball strong-arming a would-be 
tackle r—“Accurate”—catching a 
forward pass. The complete head 
reads: “Quick, Easy, Accurate— 
Like our Automatic Savings Plan.” 





“Oh, we get along,—more dandelion 
greens, boss?" 





Fall brings hunting, as well as ? 


football, and the First and Ameri- 
can National Bank of Duluth 
(Minn.) shows in its illustrations 
“Two Types of Hunters” (for birds 
and for cash). The message is on 
Checking Account benefits. 


Two happy boys on sleds add 
sparkle to the head: “Easy as Coast- 
ing Down Hill.” What is? Banking 
by mail and paying by check. The 
ad was used by the Union National 
Bank of Troy, N.Y. 


A drawing of a young man speed- 
ing downhill on skis illustrates an 
institutional ad of The Mitchell Na- 
tional Bank, (Mitchell, S.D.) The 
heading: “When You Want Action!” 


“Something to Fall Back On!” is 
the apt savings heading of the La 
Salle National Bank, Chicago. Two 
boys are boxing, with emergency 
pillows strapped to their posteriors. 


Another boxing scene, of the 
Florida Bank of Orlando, pushes 
FHA Loans. The heading: “ ‘KO’ 
Your Home Improvement Prob- 
lems.” 


So our sport and recreation tour 
of current bank advertising has 
covered the following: baseball, 
vacations, boating, fishing, new cars, 
auto racing, track racing, golf, foot- 
ball, hunting, television, boxing, 
coasting, skiing and miscellaneous 
pleasures. — 


The bank advertisers we have 
considered have been widely diver- 
sified as to size, age, and geographi- 
cal location. And the appeal has 
been found suitable to aid in the 
marketing of a variety of banking 
services, 

From this, it would seem that the 
sports and recreation flavor to in- 
crease the attractiveness of bank 
advertising is a factor too valuable 
to be overlooked. 


Net of Insured Commercial 
Banks at All-time High 


Total net profits of $1,026 million 
chalked up by the 13,432 insured 
commercial banks in 1953 were 
greater by four per cent than those 
of 1952, according to a recent state- 
ment by H. E. Cook, chairman of 
the Federal Deposit Insurance Cor- 
poration. It was the first year. in 
which that figure had exceeded $1 
billion. Nevertheless, the return of 
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7.93 per cent on total capital invest- 
ment was slightly below that of 52. 
Total income of $5,636 million 
was 11 per cent greater than in 
1952. Every: major component of 
income advanced during the year. 
Income from loans, which com- 
prised well over half the total, in- 
creased 13 per cent. Total loan in- | 
come of $3,156 million represented | 
a rate of 4.84 per cent on average | 
loans. Income from securities, ag- | 
gregating $1,505 million, was 9 per 
cent higher than in 1952. Service | 
charges on deposit accounts and | 
other current earnings totaled $823 
million. Recoveries, transfers from 
reserve accounts, and profits on se- 
curities sold totaled $152 million. 

Total charges to income of $4,610 
million were 13 per cent greater 
than in 1952. Every major item of 
expense was higher. Wages and 
salaries paid to bank employees 
aggregated $1,652 million. Interest 
paid on time and savings deposits 
amounted to $535 million, and all 
other current operating expenses 
totaled $1,189 million. In addition, 
the banks charged off $448 million 
to take care of actual or expected 
losses, and paid income taxes of 
$786 million. 

“The prosperity of banks in 
1953”, Chairman Cook observed, 
“was shared by all _ interested 
groups.” Depositors received an 
average rate of interest of 1.24 per 
cent on their savings accounts as 
compared with 1.15 per cent in 
1952. Average wages and salaries 
of bank employees increased about 
5 per cent. The relative share of 
bank income going to Government 
increased slightly as income taxes 
advanced 13 per cent over 1952. 
Dividends to stockholders were 7 
per cent greater than in 1952, and 
additions to capital accounts were 
slightly higher. 

Dividend payments of $474 mil- 
lion represented a return to stock- 
holders of 3.66 per cent on their 
capital investment. The remaining 
$552 million of net profits was re- 
tained in capital accounts. Chair- 
man Cook noted that retained 








profits continued to be the prin- 
cipal source of additions to bank 
capital. 







The way to get rights is to 


assume responsibilities. 
—ELLIS ARNALL 
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You 
know 
this 





For a number of years now Field 
Warehousing has been an 
established method of making 
inventory secured loans. Our 
original monthly tabulated Stock 


? and Value Reports which 


popularized this type of loan by 
substantially reducing the bank’s 
time and expense in controlling 
and appraising these items are 
the standard of the industry. 


We have now modernized and 
improved these time-tested 
reports so that today we are 
again years ahead of the field. 
And our practice of making 


: , monthly physical inventories for 





PUBLIC WAREH 
Saw teer Cecaco Panasnrms Arvuta Mewes 


OPERATING OFFICES 


our receipt-holders relieves both 
you and your customer of costly 
detail. These exclusive advantages 
plus experienced warehouse 
supervision and high limits of 
comprehensive liability insurance 
are just a few of the reasons for 
calling New York Terminal to 


review any inventory situation. 

A qualified representative will 
show you how to extend maximum 
credit with minimum risk at lower 
cost to you and your customers. 





IN PRINCIPAL CITIES 








Uhil’s the Law! 


Special Account 





Question: Smith brought suit against N Bank of 
Texas to recover upon a check drawn in his favor 
by Jones upon the “H. C. Jones Special Account” in 
N Bank. When the check reached N Bank, payment 
was refused for insufficient funds and the check 
was returned through banking channels to Smith’s 
bank. Smith alleged that the “H. C. Jones Special 
Account” was established for the purpose of enabling 
Jones to purchase farm equipment, and that the bank 
had knowledge of that purpose, and consequently, 
the check acted as an assignment of that much of 
the account when it was given. N Bank contended 
that the “H. C. Jones Special Account” was a general 
account, and that it was not obligated to pay the 
check because it was never accepted by the bank. 
Was N Bank correct? 


Answer: Yes. If the “H. C. Jones Special Account” 
was made up of ordinary deposits, then the relation- 
ship between N Bank and Jones was that of debtor 
and creditor, the title to the deposits passing to the 
bank. Checks drawn against such an account did not 
operate as an assignment of any part of the funds 
to the credit of the drawer with the bank, and the 
bank was not liable to the holder unless and until 
it accepted or certified the check. Upon the evidence, 
the court concluded that the “H. C. Jones Special 
Account” was a general account, and that the bank 
was not liable for non-payment. (Narrell v. First 
Nat’l Bank of Temple, 241 S.W. (2) 361) 


Consideration 


Question: In an action on a check, Black alleged 
in his complaint that the check was payable to the 
order of Winter Garden Theatre, was duly endorsed, 
and that he was the owner and holder thereof. Was 
this allegation sufficient to recover on the check? 


Answer: Yes. Every negotiable instrument is deemed 
prima facie to have been issued for a valuable con- 
sideration. It is not necessary to allege consideration 
in the complaint. (Rigby v. Show of the Month, Inc., 
106 N.Y. Supp. (2) 723) 


Notice To Endorser 


Question: East made a promissory note payable to 
the order of West. The note was due in five years, 
and was payable at S Bank. Before maturity, West 
sold the note, which he duly endorsed, to S Bank. 
The note was not paid at maturity, nor thereafter. 
Seven years after maturity, the bank brought suit 
against East and West. Nine years later, the case 
was dismissed for want of prosecution. A year later, 
it was reinstated and went to trial. This was 17 
years after the maturity of the note, and 22 years 
after the date of execution. West, as endorser, con- 
tended that he was not liable because he did not 
receive notice of dishonor. The bank asserted that 
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when the note was not paid on its due date, notice 
of dishonor was sent to the endorser. The bank offered 
the testimony of a girl who had been employed as 
teller-bookkeeper at the time of the maturity of the 
note, 17 years ago. She testified that it was “the 
invariable custom of the bank to send to the parties, 
ten days prior to the due date, a notice specifying 
its due date.” If the note was not paid, she stated, 
“this same form of notice was sent to the endorser 
with the added notation that the note had not been 
paid by the maker and the endorser should make 
payment.” She could not recall, however, whether 
she had prepared and sent out the particular notice 
of dishonor in this case. The assistant cashier also 
testified that this was the custom of the bank, but 
added that some of the records of the bank pertaining 
to such notices, including the records of the notice 
in question, were destroyed after 10 years. Could the 
bank recover? 





Answer: No. In order to hold the endorser liable, 
the bank must establish that its custom of preparing 
and mailing the notice of dishonor was actually 
complied with on the day in question. Upon the 
evidence, the Appellate Court of Illinois held that 
the bank had failed to do so. (State Bank of East 
Moline v. Standaert, 82 N.E. (2) 393) 


Safe Deposit Box 


Question: Jones rented a safe deposit box from a 
bank and signed a contract prepared by the bank, 
wherein he was designated as lessee of the box. How- 
ever, that portion of the contract which stated from 
whom the box rent was received, read: “Received 
from Mr. or Mrs. Wm. E. Jones. . .” While Jones was 
in military service, the bank permitted his wife to 
have access to the box. When Jones returned from 
service he discovered that his wife had made off with 
the contents of the box and “dissipated and squan- 
dered the proceeds.” He claimed damages. The bank 
claimed that the contract gave his wife authority 
to open the box. Was the bank correct? 


Answer: No. The Illinois Supreme Court, with three 
judges dissenting, upheld Jones’ claim. That portion 
of the contract reciting from whom rent was received 
did not determine the identity of the lessee of the 
box, the court held, and did not constitute authority 
for permitting entrance to the box by persons named 
therein. One may pay the rent on another’s box, but 
that would not justify entrance by the person making 
the payment. The body of the contract referred to 
Jones alone as lessee, and the bank was bound to 
treat him as sole lessee, regardless of any alleged oral 
agreement or understandings to the contrary. 
Furthermore, the contract was prepared by the bank 
and must be construed “most strongly against it.” 
The bank’s contractual obligation could be satisfied 
only by delivery of the contents of the box to the 
person entitled to them. Failure to so deliver, raised 
the presumption that the loss was due to negligence, 
and imposed upon the bank the burden of proving 
that it was not negligent. Failing this proof, the bank 
was held liable. (Sadler v. Nat’l Bank, 85 N.E. (2) 
733) 
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Forty years ago, shortly after the passage of the first Uniform Small Loan Law, 
the original company of the Beneficial Loan System opened its first small loan office. 


Twenty-five years ago several groups of small loan companies under the 
same management as the present organization were consolidated to form the 


Beneficial Loan Corporation. Outstanding loans then approximated $31 million; 
today they exceed $325 million. 


During the forty years of its existence, the Beneficial Loan System—now 
operating more than 800 offices in the United States and Canada—has played 

an important part in the development of consumer credit. Dealing mainly with 
families, Beneficial makes available through small loans, a means of bridging 

the gap between paydays when the family experiences a financial emergency. Last 
year more than 1,600,000 loans were made exceeding half-a-billion dollars. 


By serving the family well, Beneficial Loan Corporation has been able to 


produce steady earnings for its stockholders and has paid regular quarterly 
cash dividends ever since its founding in 1929. 


...@ BENEFICIAL loan is for a beneficial purpose 


BENEFICIAL BUILDING, WILMINGTON, DELAWARE 
Subsidiary Loan Companies: PERSONAL FINANCE COMPANY .. . COMMONWEALTH LOAN 


Company ... Lincotn Loan Corporation . . . WORKINGMEN’s LOAN AssoctaTION, INC. . . . BENEFICIAL FINANCE 
Co. ... Consumers Crenptt Company ... ProvipENt LOAN AND SaviNncs Society oF Detroit 
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VIEW of the main banking fioor showing the information counter; new 
accounts division, right; and some of the 25 teller windows. 


First National in Dallas 


ENTRANCES to new quarters of the Installment Finance (Timepay) De- 
partment. 


COMPLETES REMODELING PROJECT 


It was “business as usual” for the First National 
Bank in Dallas as workmen proceeded over a period 
of two years with a $2,700,000 remodeling job that 
involved the complete rebuilding of its banking quar- 
ters, excepting only the exterior walls. 

The recent completion of the project has given the 
bank a striking new, modern interior, where wood, 
marble, glass and metal in warm colors have been 
combined to achieve a cordial, homey atmosphere, 
while making the bank’s services and officials more 
accessible to customers. 

The bank now has in use a total of 93,029 square 
feet of floor space, exclusive of 88,300 square feet of 


A TOTAL of 7,819 coins, past and present, collected from many lands, 
hang on the branches of this 20-foot wide three-dimensional mural, 
which accents the modern styling of the bank's second floor. 
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automobile parking area in its garage building. 

The building is air conditioned throughout, and 
among the other facilities provided for the conven- 
ience and comfort of customers and staff are three 
new elevators, an electric stairway, 26 “Pittcomatic” 
double-acting, automatic glass doors, scientific light- 
ing (no desk lamps), much acoustical treatment and 
the extensive use of Muzak music. 

Objective of the modernization, explained Ben H. 
Wooten, president, was to create a warm and friendly 
air of hospitality while achieving efficiency and 
modernity of arrangement and providing complete 
facilities for greater customer service. 
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THE CHINESE jade figures (left), and the seventeenth century Spanish 
brazier (center), which sets on a table made from the bank's original 
bronze entrance doors, are also second floor decorations. 
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Few bankers realize how much this kind of “legal embezzlement” can cost the bank. 


How else would you describe the quiet daily “theft” 
of time and money that old-fashioned “hunt and pick” 
card filing systems cause in a bank? 


CHECK FOR IT in your bank, tomor- 
row! Watch those drawer files, tub files 
and any other time wasting files that 
contain active records the bank uses 
constantly. 


See how much of your customers’ time 
as well as your clerks’ time and energy 
they steal. Add up the cost of this 
hopping and hunting. Figure in the re- 
sulting clerk fatigue, inefficiency, errors. 
That’s what you’ll save with Revo-Files. 


Modern Revo-Files eliminate lost time, 
lost motion . . . instantly “turn up” needed 
records! Improve customer relations. 
Here’s a proved way to give your clerks 
jinger-tip control over thousands of 


WtO0fUE 


WORLD’S FINEST ROTARY CARD FILE 
Another product of 


* Mosler Safe ~~” 
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signature cards, credit cards, mortgage 
records—any records the bank uses 
constantly. Revo-Files “round them 
up” into compact, mobile units your 
clerks use with utmost efficiency—from 
an easy sitting position. No costly 
transposition job necessary. You use 
the same records you have, now. 


If your bank has 3,000 or more active 
cards, it will pay you to check the 
reasons why other leading banks and 
businesses are turning to Revo-File: the 
increased efficiency . . . reduced costs 
. . . the savings in time and money. 
Mail coupon, today, for free illustrated 
folder. It'll open your eyes! 


@eeeeeeveee ees 
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REVO-FILES may be used singly, or in bat- 
teries. Variety of models available, including 
manual, automatic electric selection and 
“high boy” types. All standard card sizes 
accommodated. 


MAIL COUPON, TODAY, FOR FREE ILLUSTRATED FOLDER! 
eeeeeeaeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 
Revo-File Division 


The Mosler Safe Company, Dep’ BM-6 
320 Fifth Avenue, New York 1, N. Y. 


Please send me your free illustrated folder giving full details on 
Revo-File, world’s finest revolving file. 





LARGE vs. SMALL ADS 


In the November BANKERS MONTHLY, Paul Lockwood advo- 
cated for banks the use of frequently published small ads in 
preference to infrequent large ads. But Dean C. Wolf (Dean C. 
Wolf and Associates, Boston) sees it differently. Says Mr. Wolf: 


tively young branch of an also 

relatively new profession. Gen- 
eral advertising has made its most 
noticeable strides in the last 30 
years. Certainly financial advertis- 
ing has grown and expanded most 
during the past ten years. In such 
a new field, there are many differ- 
ences of opinion; compounded by 
the fact that many “advertising 
managers” in banking institutions 
readily admit that they “don’t know 
anything about advertising” and 
have had the jobs wished off on 
them. 


Fives ADVERTISING is a rela- 


Public relations schools, banking 
conferences, and other progressive 
opportunities 


to exchange ideas 





CHANGEABLE LETTER 
OR EMBOSSED CARD 
NAME PLATES 


Also engraved, plastic and bronze 
plates. 


Large selection to choose from. 


Send for illustrated catalog featuring 
the above, as well as Bulletin and Di- 
rectory Boards. 


ACME BULLETIN CO. 
37 East 12 St. 
New York 3, N.Y. 


have, to a large degree, alleviated 
this problem during the past few 
years. The job of advertising man- 
ager in a bank is more and more be- 
coming a qualified, looked up to 
position at upper executive levels. 
Many advertising managers will 
still admit, however, that some of 
the other officers and frequently 
boards of directors, have not spent 
much time considering the problem. 
They will also admit that their big 
job is not selling the bank and its 
services to the public ... but selling 
their official family on the ad- 
vantages of an improved, increased, 
expanded public relations and ad- 
vertising effort. 

Under these circumstances, it ‘is 
not difficult to see why many banks 
who have grown and prospered still 
are represented by advertising 
campaigns which do not do them 
justice. It may not be possible for 
small banking institutions to do 
all they would like to do in the field 
of public relations because of a lack 
of ready cash to do the job. But it’s 
certainly possible for a bank of $10 
million or over (earnings and ex- 
penses being comparable with the 
average) to do an impressive job of 
newspaper advertising . . . unless 
it happens to be in a community 
with many larger banks; a com- 
munity where newspaper rates are 
based on a larger population. 


Typical Situation: Sudden Growth 

Let’s examine the typical situa- 
tion: Here is a bank of $15 million 
or $20 million in size which up to 
10 or 15 years ago was a five, six or 
seven million dollar bank. All of a 
sudden it’s grown up ! 


If the officers and directors were 
to examine their newspaper and 
other advertising from a detached 
viewpoint, perhaps they would 
agree that they were not putting 
their best foot forward. 


In several instances, we have — 
advised banking institutions to sus- 
pend their advertising rather than 
to do an average or poor job... 
which would be putting thefr worst 
foot forward; suggesting that they 
accumulate their advertising funds 
until they can do the job right. 


We recommend the practice of 
using important looking advertising 
as a means of creating the impres- 
sion sought. Reasonably large space 
is essential to the achievement of 
this result. We attach less impor- 
tance to frequency than to the im- 
pact of the individual ad. 


Trend Toward Larger Space 

There is much honest difference 
of opinion as to whether frequency 
or size is the more important. Bank- 
ing and advertising conferences 
find this a lively subject for dispute 
and it would be easier to persuade 
Herbert Hoover to vote the straight 
Democratic ticket than to change 
most opinions figuring in these dis- 
cussions either way. Nevertheless, 
an analysis of financial advertising 
covering a period of several years 
past does seem to indicate that 
there is a strong trend in the direc- 
tion of the use of larger space and, 
perhaps coincidentally, the banks 
that are using larger ads seem to be 
growing at an abnormal rate. 

There is no opportunity here to 
go into all of the details of what ad- 
vertising should include. There are 
many techniques which can be ap- 
plied to the various situations under 
which an up-graded, more impres- 
sive newspaper campaign might be 
an important investment. There are 
many specializing agencies which 
concentrate entirely on serving the 
financial industry and there are also 
other national, sectional, and local 
agencies which are doing a fine job 
for small groups of clients or, in 
many cases, individual clients. The 
trend is definite. 

No bank president would want 
one of his officers to go out and call 
on a customer or prospect with a 
two-day beard, with a crumpled 
suit, with a soiled shirt, with a tie 
knotted under one ear. Each officer 
should look his very best because he 
is representing the bank. Should 
this not also be the gauge which is 
used in measuring your advertising? 
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BETTER BUSINESS METHODS 
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PORTABLE CAMERA FOR 
MICROFILMING ANNOUNCED 


OW YOU CAN CARRY your micro- 
film camera to field locations 
... quickly move it from department 
to department...set it up on a table, 
desk, or typewriter stand. The new 
Model 8 Film-a-record is small 
enough to carry, yet engineered to 
give highest quality, big-machine 
performance. 


Film-a-record 
Model 


You get a reduction ratio of 25 to 
1 and crystal-clear, sharp images 
without blurring or distortion. A 40 
to 1 lens is also available, if desired. 
You can film records up to 12” wide 
... use either the full 16mm width, or 
put records in two rows of 8mm 
each. The camera is loaded in day- 
light with standard 200-foot film 
lengths. Other big-machine features, 
like the warning signals, visible film 
supply indicator and Color-Stat (to 
control amount of light needed), 
make the Model 8 an outstanding 
buy. Circle F382 for more details. 


How mechanization pays off on 
loan and trust account records 


You can cut clerical costs, im- 
prove control and speed auditing 
by proper mechanization of your 
accounting. 

A wealth of information about 
efficient loan and discount pro- 
cedures is now available in a 25- 
page report. It includes a clear 
explanation of how the Reming- 
ton Rand accounting machine 
delivers a complete ledger, jour- 
nal and notice of note due, plus 
carbons in one writing. There are 
several plans outlined from 
which you can choose. 

Get this report for 10 day’s 
study by circling MC797 on the 
coupon. Also circle MC801 for in- 
formation on how mechanization 
reduces trust department costs, 
often turning loss into profit. 
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Model “93” Electric 


Adding Machine dding 


For 
Through Lower 


Wide Carriage Electric 
- A achine 


Profits 
Costs 


Greater 


Model “71” 
Hand Adding Machine 


ADDING MACHINES SAVE TIME— 
CUT COSTS ON EVERY BANKING JOB 


OR LISTING DEPOSIT SLIPS, checks, or whatever the need, there’s a 
Remington Rand adding machine for the job. And no matter which 


machine you select, you'll get top 
performance and economy. The 
simple 10-key keyboard makes possi- 
ble easy and accurate touch-method 
operation. It cuts training time — 
saves time and motion, and reduces 
errors, too! 

Figures are entered as they are 
read—without reference to column 
position. Refiguring for accuracy 
can be eliminated—the printed tape 
is visible proof that the problem was 
entered correctly the first time... 
and it provides a permanent record 
for file and ready reference. Direct 
subtraction is fast and easy—and 
instantly identified on the tape with 
a minus symbol. Multiplication is 
handled with a touch of the cipher 
bar. There are many extra features 
available, such as an automatic 
credit balance total and special wide 
carriage for listing directly on your 
own forms. The selection of capac- 
ities ranges from 7 to 13 columns. 

Users report that Remington 
Rand adding machines pay for them- 
selves in clerical savings alone 
within two or three years! And there 
is a complete line available for fast, 
accurate figure work at low cost. All 
models feature 10-key touch-method 
operation; clear, readable printed 
tape; quiet operation assured by 
steel shock absorbers. There are 
three hand-operated models, each 
designed for a specific work load. 
The all-electric adding machine is 
the fastest answer to many figuring 
and listing problems. To learn how 
they would figure in your bank, call 
your local representative. Or get all 
the machine details by circling 
AD567 and C409 on the coupon. 


NEW POINT-OF- USE 
FIRE PROTECTION FOR 
ALL SAVINGS RECORDS 


F YOU OPERATE a savings depart- 
ment, here is an item of special 
interest to you. Remington Rand 
now has available a new Safe-Ledger 
Desk that houses signature cards as 
well as ledgers. Its compact size 
saves floor space and permits con- 
venient placement as needed behind 
savings tellers. Certified two-hour 
protection assures around-the-clock 
safety for your vital records. The 
counterbalanced cover can be closed 
instantly in case of a daytime flash 
fire. For maximum fire protection, a 
full depth 4-hour Savings Ledger 
Desk-Safe is also available. 

These new units supplement our 
complete line of point-of-use protec- 
tion equipment which can be adapted 
to any volume of savings records in 
any desired motion-saving arrange- 
ment. For details, circle SC744. 


Room 1630, 315 Fourth Ave., New York 10 

Yes, I'd like the literature circled. 
F382 
SC744 


MC797 
MC801 


AD567 
C409 





News of Equipment and Supplies 


Spring Tension, Not Pin Holds 
New Coin Bag Seal in Position 


If you’re in the market for an up- 
to-the-minute coin bag seal, you’ll 
be interested in the new Sure-Hold 
seal offered by the American Cast- 
ing & Manufacturing Corporation. 

Capable of being sealed with any 
standard coin bag press, the Sure- 
Hold operates without the use of 
pins or other sharp projections that 
can cut your hands or tear the bag. 

Quickly and easily applied, the 
seal is equipped with a helical coil 
spring that tensionally engulfs the 
neck of the bag and automatically 
retains the most rigid tension at all 
times. 

Ordinarily, removing the seal 
from a coin bag presents quite a 
problem because of the danger of 
damaging the bag while probing for 
a place to cut the cord. Not so with 
this new Sure-Hold. Simply cut the 
cord on both sides of the seal be- 
tween the seal and the spring which 


Pending 


by its very presence keeps the cord 
exposed at this point always ready 
for cutting. Once the cut has been 
made, the seal jumps free of the 
bag. ; 
Address the company, 30 Main 


Check What You Need And Mail This Form 


. Addressing Machines 

. Air Conditioning 

. Architects and Builders 

Bandit Resisting Enclo- 

sures and Alarm Systems 

. Bank Building Fixtures 

. Banking by Mail Envelopes 

. Binders, Check, Book- 

keeping, Ledger 

. Bookkeeping Equipment 

. Bronze and Brass Signs 

. Bulletin Boards 

. Calculating Machines 

. Chairs, Posture, Office 

. Changeable Signs 

. Checks 

. Check Book Covers 

. Check Cancelling 
Perforators 

. Check Desks 

. Check Endorsers 

. Check Files 

. Check Protectors 

. Check Signers 

. Check Sorters 

. Check Sorting Trays 

. Checking Account Plans 

. Christmas Savings Clubs 

. Clocks—Outdoor 

. Coin Bags 

. Coin Boxes 

. Coin Changers 

. Coin Counting Machines 

. Coin Counting and Pack- 

aging Machines 


OOo NOW SWNH 


THE BANKERS SECRETARY 


. Coin Envelopes 
. Coin and Currency Trays 
. Coin Wrappers 
35. Counter Screens 
36. Coupon Books 
. Currency Straps 
. Dating Machines and 


Stamps 


. Deposit Ticket Files 

. Desk Lamps, Fluorescent 
. Desk Pen Sets 

. Doors, Bronze, Aluminum, 


Stainless Steel 


. Duplicators 
. Expanding Filing 


Envelopes 


. Filing Cabinets 
. Forms, Machine 


Bookkeeping 


. Forms, One-Time Carbon 
. Forms, Continuous 

. Grilles and Gates 

. Inter-Office Commyni- 


cating Systems 


. Interest Tables 
. Ladders 
. Lighting Systems, 


Fluorescent 


. Locking Envelopes 


. Maps 
. Metered Mail Systems 
. Name Plates and Desk 


Signs 


. Night Depositories 


59. 
60. 
61. 
62. 
63. 
64. 
65. 


Night Depository Bags 
Pass Books 

Past Due Notices 

Pay Roll Envelopes 
Personalized Checks 
Personal Loan Advertising 
Personal Loan Systems 


66. Photographic Bank Systems 


67. 
. Railings 


Proof Machines 


69. Recorders, Voice 
Ly Rubber Stamps 


. Safes, Fire and Burglar- 


Proof 


. Safe Deposit Boxes 

. Safe Deposit Records 

. Savings Banks, Home, Pocket 
. Scales, Postal, Parcel Post 


76. Seals, Coin Bag 


. Seals, Corporation, 


Notary, etc. 


. Storage Files 
. Time and Delayed Time Locks 


80. Time Stamps 


. Travelers Checks 
. Trucks, Tellers 
. Typewriters 


84. Typewriters, Automatic 


. Typewriter Stands 


86. Vaults 


. Vault Trucks 
88. 
89. 
90. 


Vault Ventilators 
Visible Records 
Window and Lobby Displays 


Rand McNally and Co., P. 0. Box 7600, Chicago 80, Ill. 
Please have buying information sent us on the items circled above. 


Street, Brooklyn 1, N.Y. Price and 
samples will gladly be furnished 
on request. 


Pen Set Rack Anchors Quickly 
Without Marring Lobby Counters 


A new pen set rack that can be 
securely anchored to bank lobby 
counters and desks without marring 
fixtures or furniture has_ been 
marketed by Hamilton James Asso- 
ciates, advertising and _ specialty 
firm. 

The new rack has a black lucite 
base with an 18-coil spiral of tar- 
nish-proof brass wire attached. To 
anchor the rack, an outer layer 
of masking tape is stripped from 
the base which will then adhere 
firmly to any flat, smooth surface, 


No screws or bolts are needed. 
Racks are being offered with one or 
two approved ball-point pens at- 
tached to 24-inch beaded brass 
chains. 

A similar easy-to-anchor lucite 
plate and chain set to keep pencils 


handy beside telephones, etc., is 
also available. 

Address the firm at Box 110, 
Madison, Wis., for further informa- 


tion. 





ALUMINUM COIN TRAYS 
FOR WRAPPED COIN 


Installed in more than 10,000 


banks since 1922. 
WRITE FOR CATALOG 


ARTHUR C. TAUCK & CO. 
402 Thornden St. Seuth Orange, N. J. 
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New Position Scale Eliminates 
“Margin Math” For Typists 


Remington Rand Inc., recently | 


| 


released a brochure describing and | 


illustrating the new perfect posi- 
tioning scale being used on its 
standard typewriter. 

Designed to eliminate “margin 
mathematics” for accurate center- 
ing and balanced margins, the scale 


has as its exact center, zero, with | 


equally increasing numbers on both 
sides. 

The conventional scale starts at 
zero on the left hand side and in- 
creases to its maximum number on 
the right hand side. With the new 
scale, the operator sets both mar- 
gins at 30, for example, and 
achieves perfect centering for her 
letters. It is not necessary to move 
the carriage. 


The perfect positioning brochure | 
is available free by writing to the | 


corporation, 315 Fourth Avenue, 


New York 10, N.Y. for booklet | 


R8667. 


This Device Answers Questions 
About Floor Maintenance 


Florule is the name of a small 
cardboard device offered by Multi- 





Clean Products, Inc., as a ready | 


reference of valuable information 


on how to treat various types of | 


floors. 


Developed and copyrighted by | 


the company, the Florule features 


a rotating dial, which when pointed | 
to the name of a certain floor, im- | 


mediately discloses through a slot 
in the dial, the proper floor mate- 
rials to use, coverage in square feet 


June, 1954 


*“] mean I’m all out of checks to sort” 


It’s a fact! With the Todd Sort-O-Namic system 
sorting checks is so fast and efficient that any clerk 
can whip through the work in /a/f the usual time, 
with 85% fewer errors. 

Sort-O-Namic cuts down mis-sorts, mis-posts, 
mis-files. It reduces training time by 20%. The 
problem of deciphering illegible signatures is a 
thing of the past. 

Get the facts about the Todd Sort-O-Namic 
system that cuts down internal errors, improves 
customer relations and puts more profit into bank 


operations. 


THE TODD COMPANY, Inc., Dept. BM 
Rochester 3, N. Y. 


Please send me complete information about 
the Sort-O-Namic plan. 


Bank 





Address 





City Zone State 
ROCHESTER 


SALES OFFICES IN Y@ PRINCIPAL CITIES 
DISTRIBUTORS THROUGHOUT THE WORLD 
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GREATER PROTECTION , 
FOR WRAPPED COINS 


‘STEN? <1RONG 


COIN WRAPPERS 


Made of stock that is 10% to 30% 
stronger hence afford greater protection 
from breakage if dropped or roughly 
handled. Indicia, figures and letters 
printed in colors for triple designation 
and greater speed in handling. 


COLOR 

IDENTIFIES 

CONTENTS 
‘Steere derronG 


eatubou COIN WRAPPERS 


The color enables Teller to identify denom- 
ination of contents instantly . . . red for pen- 
nies, blue for nickels, green for dimes, orange 
for quarters, yellow for halves, grey for dol- 
lars, prevents transposition. Indicia also 
designed by figures. Strong, and with tapered 
edges. Save time! 


FLAT STYLE 


TENSILE STRENG) 
OF 60 LBS! 


FEDERAL BILL STRAPS 
So extra strong, made of quality Kraft paper 
with a breaking strength of 60 Ibs. per sq. 
inch . . . they protect longer. Normal and re- 
verse figures, with color (11) for each de- 
nomination, instantly reveal value of package 
no matter in what position. Superior to use 
{ in every way. 


STEN? &¢rrONG 
COLORED 
BILL STRAPS 


A favorite with Banks . . . 
extra strong...in 7 colors 
for quick identification of package and 11/2” 
wide affording ample space for marking and 
stamping. Colored paper prevents transposi- 
tion. They're a quality item: 


seND FOR FREE sampeces 


The €. L. DOWNEY CO. 
Dept. A @ Hannibal, Mo. 





Send Sample of 





Bank recently 
| pletely new zipper-top deposit bag 








per gallon for each, drying times, 
and method of application. 
A complete catalog description of 


the company’s floor treating chemi- 
| cals together with packaging in- 


formation appears on the reverse 
side of the device. 

The Florule is available free 
through Multi-Clean distributors. 


| Address your request to the com- 


pany, 2277 Ford Parkway, St. Paul 
1, Minn., and it will be turned over 
to the distributor nearest you. 


| New Night Deposit System 


Cuts Bag-Handling Time 


The Allentown (Pa.) National 
installed a com- 


and master key system which, ac- 
cording to the bank, saves many 
costly man hours. 

Designed for night depository use 





by A. Rifkin & Company, Wilkes. 
Barre 8, Pa., the bag is called the 
Safety Sac. It features an exclusive 
Yale-made Arcolock which is a4 
tamper-proof integral part of the 
bag, and as such can never be lost, 


To lock the safety sac, the zipper 
is closed all the way and the 
plunger is pressed down, locking 
automatically. 

Adoption of the master key sys- 
tem enables the bank to open 
hundreds of bags with one master 
key. Each bag, however, has indi- 
vidual locks for customer protec- 
tion. 


A substantial saving in bag- 
handling time, greater customer 
satisfaction, and an actual increase 
in the number of night depositors, 
are a few of the benefits reported 
by the bank since switching to this 
new type of currency bag. 





Burroughs Corp. Introduces Automatic 
High Speed Printing, Accounting Machine 


“By synchronizing high speed 
totaling, printing and card punch- 
ing, this new Burroughs Series G 
machine will integrate, in one fast 
operation, a number of separate 
steps in the accounting process, each 
one of which has traditionally been 
an expensive and time-consuming 
operation. At the left, standard 
punched cards are fed into the 
reading units. At the right is the 
printer which prepares final printed 
documents. At the rear is the con- 


| sole housing the electronic devices 


which interpret the punched cards 
and actuate the printing mechan- 
ism. 

Although capable of turning out 
27,000 punched card paychecks an 
hour, these machines can be readily 
adapted to other data handling 
media as they are developed and 
come into general, practical use. 

Inquiries should be directed t 
R. W. McLeod, manager, Special 
Machines Department, Burroughs 
Corporation, 219 Fourth Avenue, 
New York 3, N.Y. 
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A Practical Envelope Moistener 


An excellent accessory for any 
desk is this practical envelope 
moistener called Moistix. 


Manufactured by Bernay Prod- 
ucts Company, the moistener was 
designed to keep hands clean and 
dry. It features the roll on prin- 
ciple and will not leak in any po- 
sition. Flow is always even and 
construction is such that the 
moistening surface never dries up. 

Contact the company, 412 South 
Wells Street, Chicago 7, IIl., for 
further details. 
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Flash-O-Lens Spotlights 
The Work It Magnifies 


A new, improved Flash-O-Lens 
combining a 7-power Bausch & 
Lomb magnifying glass with a 
powerful light built into the handle 
that clearly illuminates the magni- 
fied field of vision, has been in- 
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BEAUTIFUL... beyond comparison! 


OUR NEW PERSONALIZED 
FLAT POCKET CHECKSETS 





Simply stunning in appearance and design, 


with a beauty all their own 


Checkbook Holders in 3 distinctive textures: 
Kid Finish for Men, 
Satin and Pin Dot for Women 


We say without hesitation: 
These checksets can work won- 
ders with your Special as well 
as Personal Checking Accounts. 


Convince yourself! Samples 
in a variety of colors ‘are avail- 
able to you upon request. 


( heckMasler 


400 MADISON AVENUE, NEW YORK 17, N. Y. 
NAPERVILLE, ILLINOIS 





troduced by the Abbeon Supply 
Company. 

Ideal for checking signatures, 
reading fine print and countless 
other jobs requiring close work, 
the unit measures about one inch 
longer than a standard 2-cell flash- 
light. It weighs very little and can 
be fitted into a desk drawer or car- 
ried in a suit coat pocket. 

The new plastic housing for the 
lenses is made in such a form that 
the eye of the user can be placed di- 


rectly over the work to be inspected. | 


The lens system that has been in- 
corporated gives a clearer, flatter 


field of vision and reduces distortion | 


and aberration. 








Regular 5 & 10 cent store dry cell | 


batteries are used to supply power. 
The battery casing is made of steel 
with a hard industrial chrome finish. 


In addition to the popular 7- 
power size shown herewith, other 
units can be supplied for 5-, 20- and 
40-power magnifications. 

The company, 
Avenue, Jamaica 32, N.Y., will be 
happy to supply additional informa- 
tion. 


179-25 Jamaica 










































Let us tell you about our 
CheckMaster and Chexcel Spe- 
cial Checking plans. They're 
lower in cost than anything in 
the field . . . Also: Find out how 
inexpensively you can person- 
alize all of your Personal 
Checking Accounts. 


TRANSFER RECORDS 
THIS EASY WAY 
AND HAVE... 
ECONOMY, 
SYSTEM, 
SAFETY! 


Protect your inactive business records 

with proper storage. LIBERTY STORAGE 

BOXES are constructed of highest test 

corrugated fibre-board. Dust-proof, spill-proof 
protection. Liberty’s storage system assures /ast- 
finding of any record. Try LIBERTY Boxes for 
quality and low cost. 25 stock sizes. 
Sold by leading stationers. 


Clip this ad to your letterhead 


FOR FREE BOOKLET 


1 Record retention chart tells you how long 
to keep specific records 

2 Gives complete information for best 

procedures in record storage. 


BANKERS BOX COMPANY 


720 S. Dearborn Street * Chicago 5, Ill 


This Table Top Collator 
Can Save You Money 


Cost savings estimated as high as 
30 to 50 per cent can be realized 
through use of a new fast-action, 


BANK SIGNS 


THE B 
e) 


NEW YORK| 





Picture the name of your bank in en- 
during bronze and aluminum .. . the 
names of your personnel in handsome 
desk plates of the samedignified metal. 

Let us show you how we can give 
you the very finest signs, desk plates 
and bulletin boards to suit your every 
need . at most economical prices. 


FRANK J. BRADFORD 


Send for free illustrated catalog 


DESK NAMEPLATES 


2°*x10"' one line of copy $7.50 
22"'x10"' two lines of copy $9.00 
on bronze easel—other styles available 


“Bronze Tablet Headquarters" 


UNITED STATES BRONZE SIGN CO., Inc. 


570 Broadway Dept. BM New York 12, WN. Y. 


improved table-top collator 
marketed recently by Thomas Col- 
lators, Ino. 


The new portable paper gather- 
ing machine, available in both five 
and eight bin capacities, occupies 
only 16 by 27 inches of desk space, 
yet enables one operator to do the 
same job that three to five people 
can accomplish assembling papers 
by hand methods. 

In banks where the work load 
isn’t sufficient to require a heavy- 
duty floor type collator, the table- 
top model can fill the need perfectly. 

For additional information ad- 


PERSONNEL 


Todd Co., Inc., Rochester, N.Y., 
has appointed WILLIAM E. PRINGLE, 
Indianapolis zone manager, to man- 
age the company’s central division 
in Chicago, and named HAROLD E. 
MILLER, director of sales planning 
and promotion, to succeed him. Cc. s. 
TAYLOR, manager of machine sales 
promotion, has been made director 
of sales planning and promotion in 
Rochester. 


As district manager for George 
La Monte & Son, Nutley, NJ., 
JAMES J. BERGIN’S new responsibili- 
ties include supervision of sales 
work in the New England states, 
New York City and the eastern part 





SURE-HOLD 
THE 
BEST 
AND 

SAFEST 7 , Pa. 
COIN BAG SEAL iF ft 


Pending 


We have been sup- 
plying coin bag seals 
for over 40 years to 


Federal 


Banks, 


Reserve 


armored car 


concerns, U.S. Mints, 


and numerous bank- 
ing concerns all over 


the world. SURE- 
HOLD is the best of 


E-Z SEAL PRESS 
FOR MONEY BAGS 
Pat. Pending 
(The Only Perfect Sealer) 


Eliminates Fatigue—Perfect and legible 
embossings on each and every seal. 


them all. 
and get the best in 
protection. 


Try them J | 


SURE-HOLD SEAL 
APPLIED 


Send for samples and prices 


AMERICAN CASTING & MFG. CORP.—30 Main St.—Brooklyn 1, N.Y. 
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dress the corporation, 30 Church 
Street, New York 7, N.Y. 


C. S. Taylor James J. Bergin 


of the state, Eastern Pennsylvania, 
New Jersey, Delaware, Maryland 
and Virginia. With the company 
since 1918, Mr. Bergin has had more 
than 25 years’ experience in the 
sales department. 


Diebold, Inc., Canton, Ohio, has 
named GEORGE B. YOUNG as its new 
advertising manager. In 1951 Mr. 
Young joined the company’s adver- 
tising and sales promotion depart- 
ment.as production manager and 
later was promoted to assistant ad- 
vertising manager. His new promo- 
tion places him in charge of all 
advertising and public relations 
functions of the company, including 
supervision of the advertising de- 
partment’s production. 


The Cunneen Co., bank building 
designers of Philadelphia, has an- 
nounced the opening of its new 
Los Angeles office. Under the direc- 
tion of WALLACE V. CUNNEEN, JR. 
this branch is the company’s west- 
ern U.S. headquarters. Experienced 
personnel, transferred from Phila- 
delphia, handle locally the draw- 
ings, engineering complete 
supervision for each project. Offices 
are located at 727 Seventh Street. 


and 
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Picture these advantages 


in your bank 


The new Burroughs Sensimatic window posting machine posts passbooks 

and ledgers, balances cash, proves posting accuracy, and posts ledger 
controls—the one complete accounting machine. Its speed and accuracy assure 
prompt window service and new teller efficiency. Sensimatics work easily with 
either unit or dual posting systems. Moreover, with Sensimatic versatility you can 
handle savings, mortgage loan, and installment loan accounting with 

the same machine. Simple to operate—beginners quickly become expert. 

Call your Burroughs man today for a demonstration. 


Burroughs Corporation, Detroit 32, Michigan. 


BURROUGHS SENSIMATIC 


ACCOUNTING MACHINES 
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Burroughs 








Stock-Purchase Plan 


The Citizens & Southern National 
Bank in Georgia has made it pos- 
sible for an investor to finance 
stocks and bonds just like he might 
a television set or an automobile. 


Under a unique plan put in opera- 
tion by C&S last month, the inves- 
tor can buy the securities of his 
choice and pay for them in monthly 
installments of as little as $15 over 
a period as long as two years. The 
minimum down payment on listed 
securities is, of course, 50 per cent. 
On unlisted securities the bank re- 
quires a minimum down payment 
ranging from 30 per cent to 50 per 
cent, depending on the length of the 
repayment period. 

Once such a loan is arranged, the 
bank pays the investor’s broker or 
dealer who buys the stock and then 
delivers it to the bank as collateral. 
Dividends go directly to the inves- 
tor, and in many cases the divi- 
dends paid during the loan period 
more than repay the bank’s charge. 

The bank charges $4 a year for 
each $100 of the original loan. 
Credit life insurance costs 50c for 
each $100 of the original amount 
of the stock. Of course the investor 
also pays the regular brokerage 
commission. 

The C&S securities-purchase plan 
differs sharply from the monthly 
investment plan of the New York 
Stock Exchange: 
© The NYSE plan covers only se- 
curities listed on the Big Board. 
The C&S plan covers any security 
a bank normally would accept as 
loan collateral—listed and unlisted. 
(The over-the-counter market is 
often referred to as “the biggest 
stock market in the U.S.” It in- 
cludes, of course, most bank and in- 
surance stocks as well as the stocks 
and bonds of between 30,000 and 
50,000 industrials, railroads, and 
utilities. ) 
® Under the NYSE plan, the in- 
vestor buys only the number and /or 
fraction of shares that his fixed 
monthly payment will buy at the 
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PRESIDENT CHARLES H. DIEFENDORF of Marine Trust Company of 
Western New York accepts an American Legion citation for the 
bank’s public service in sponsoring the television program “I Led 3 
Lives.” Making the award is Morton S. Levy, chairman of the Erie 
County American Legion Anti-subversive Committee. (1. to r.) Mr. 
Levy, Commander Sanford Art Carroll, Mr. Diefendorf, and George 
J. Enser, vice-president and advertising director of the bank. 





current market price. Under the 
C&S plan, he makes his entire pur- 
chase at one time, then pays for it 
in monthly installments. So, on a 
given amount of stock to be bought 
in, say, two years: 


1. Brokerage commissions would 
be less on the one large lot under 
the C&S plan than on the 24 small 
lots under the NYSE plan. 


2. Dividends to the investor dur- 
ing the two-year period would be 
greater under the C&S plan. (Of 
course the difference would be 
partly offset by the bank charge.) 

Citizens & Southern expects its 
plan will also be used by employers 
who want their employees to own a 
part of the company stock. 

C&S is offering the new plan to 
any other bank wishing to adopt it. 


‘Come See" Program by 
Mellon National Employees 


Reversing the usual procedure, 
the employees of Mellon National 
Bank and Trust Company recently 
entertained 5500 visitors from five 
counties at the bank’s principal of- 
fice in Pittsburgh. Notwithstanding 
a rainy evening, the attendance 
exceeded expectations by almost 
2,000. Officers of the bank, along 
with families and friends of the 
employees, were “guests.” 

Featured attractions were 40 de- 
partmental displays and 250 posters, 
all of which were prepared by the 
employees. A four-hour tour of the 
displays and posters gave each of 
the visitors a good look at the be- 
hind-the-scenes activities of the 


bank. Among the subjects of special 
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interest were the bank’s use of elec- 
tronic machines and the 806 tons of 
coin which the Mellon coin room 
handled last year in providing 
“small change” to the city’s busi- 
nesses. 


Big Business 


Twenty-one banks were among 
the 68 U.S. firms with assets of $1 
billion or more in 1953. So reported 
United Press last month. 


U.P. noted that membership in 
the “Billion Dollar Club” had more 
than doubled since the start of 
World War II.- But last year the 
club showed signs of leveling off: 
two new members, one loss. 


The top ten: Metropolitan Life 
$12.3 billion, Bell System (A.T.&T.) 
$12 billion, Prudential $10.9 billion, 
Bank of America $8.5 billion, Equit- 
able Life $7 billion, National City 
Bank of N.Y. $6 billion, Chase Na- 
tional Bank $5.6 billion, New York 
Life $5.5 billion, Standard Oil (New 
Jersey) $5.4 billion, General Motors 
$4.4 billion. 


The second ten: John Hancock 
$3.9 billion, U.S. Steel $3.2 billion, 
Pennsylvania Railroad $3.1 billion, 
Northwestern Mutual Life $3.1 bil- 
lion, Guaranty Trust Co. $3 billion, 
Manufacturers Trust Co. $2.9 bil- 
lion, First National Bank of Chi- 
cago $2.9 billion, Continental 
Illinois National Bank & Trust Co. 
$2.8 billion, New York Central Rail- 
road $2.7 billion, Du Pont $2.6 bil- 


lion. 


WILLIAM N. HARTMAN has been 


| elected assistant vice-president of 


Bankers Trust Co., New York, and 
assigned to Latin American busi- 
ness in the foreign division. He pre- 
viously held the offices of assistant 
treasurer and assistant vice-presi- 
dent, and most recently was export 
sales manager for Philip Morris & 
Co., Ltd., Inc. 


At Crocker First National Bank 
of San Francisco, WILLIAM PFLUE- 
GER has been elected executive vice- 
president. With the bank since 
1915, he was made a vice-president 
in 1942, and elected to the board 
of directors and appointed a mem- 
ber of the executive committee in 
January, 1951. 
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ABA's Technical Subcommittee to Work 
With Equipment Manufacturers 


The Committee on Mechaniza- 
tion of Check Handling of the Bank 
Management Commission of the 
American Bankers Association has 
turned over to its Technical Sub- 
committee the task of studying the 
possibility of using electronic and 
electrical equipment in the handling 
of the constantly increasing volume 
of checks with which American 
banks are contending. The subcom- 
mittee, of which John A. Kley, vice 
president, County Trust Company, 
White Plains, N.Y., is chairman, re- 
cently spent a full day in New 
York mapping out a long-range 
program in which it will act as 
liaison between bankers and equip- 
ment manufacturers. 


During the past several years, the 
volume of checks being handled by 
American banks has been steadily 
increasing, and the problem has 
been aggravated by periods of peak 
loads in which the volume may 
reach as much as 100 per cent above 
the average because of large num- 
bers of dividend checks and other 
periodic payments. The time ele- 
ment is becoming increasingly im- 
portant due to the necessity of rapid 
clearing of checks and speeding up 
proving and posting procedures. 


Among the problems discussed by 
the Subcommittee were: whether 
or not it would be possible to stand- 
ardize the size and thickness of 
checks; the coding on checks or at- 
tachments to make it possible for 


machines to sort checks according to 
the branch or bank and the account 
number, and which would also in- 
clude the amount of the check. 
There was discussion as to the de- 
sirability or possibility of develop- 
ing machines which will handle 
both paper and machine card 
checks and which will “sense” 
coded designations of various 
printed and punched types of vary- 
ing dimensions. It was felt a system 
of separate components would prob- 
ably have a wider market, espe- 
cially among smaller banks which 
might not find it necessary to in- 
stall a completely automatic sys- 
tem. 

The Subcommittee is preparing 
a questionnaire which will. be sent 
to 225 key operating men repre- 
senting all sizes of banks and areas, 
to obtain their assistance in the 
Committee’s program on the me- 
chanization of check handling. The 
Subcommittee is also drafting a 
letter to machine and bank equip- 
ment manufacturers and organiza- 
tions in the field of computers and 
automation, to define the problem 
and to ascertain their interest in 
solving it. 

Above (I to r): Melvin C. Miller, deputy man- 
ager, ABA, secretary; C. M. Weaver, asst. vice 
pres., The First National Bank of Chicago; 
Herbert R. Corey, asst. compt., First National 
Bank of Boston; John A. Kley, vice pres., 
County Trust Co., White Plains, N. Y., chair- 
man; A. R. Zipf, gsst. vice pres., Bank of 
America N.T. & S.A., San Francisco; and L. A. 


Erickson, asst. vice pres., National City Bank 
of New York. 
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Citizens & Southern National 
Bank of South Carolina has elected 
JOHN W. HUGGINS assistant vice- 
president and assigned him to the 
Columbia office, in charge of in- 
stallment lending. OTIS A. JEFFCOAT, 
JR., assistant cashier, was advanced 
to cashier to succeed Mr. Huggins 
in charge of the Park and Lady 
Streets office. In Charleston, WIL- 
LINGTON E. FREEMAN, a former as- 
sistant cashier, was elevated to 
cashier, succeeding to that portion 
of the title of ROLAND A. MINNIS, 
former vice-president and cashier. 


JOHN W. THORN has been pro- 
moted from assistant secretary to 
secretary at Pennsylvania Company 
for Banking and Trusts, Philadel- 
phia. He succeeds LEWIS M. EVANS, 
who has retired. 


JOHN G. HATFIELD, trust officer, 
has been promoted to vice-presi- 
dent and trust officer at American 
Trust Co. in San Francisco. With 
the bank since 1922, Mr. Hatfield is 
in charge of the corporate trust 
division at the head office. Also pro- 
moted were CONRAD R. JOHNSON to 
assistant vice-president and trust 
officer, ALAN H. MORRISON to assist- 
ant controller, and KENNETH wW. 
PRIOR to assistant cashier at the 
Orinda office. 





THE NATION: 


. in percentage 
LARGEST BANK 
IN THE 
* ROCKY MOUNTAIN 
STATES 


growth of Popula- 
tion, Income, Bank 
Deposits, Retail 
Sales, Manufactur- 
ing and Value of 
Crops. 

Home Office: Phoenix 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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CAPITAL EXPENDITURES for plant 
and equipment of between $350 bil- 
lion and $400 billion, an average of 
1 million new homes a year, and a 
national income of over $500 billion 
per annum as compared with 1953’s 
national income of about $307 bil- 
lion—these are a few of the devel- 
opments which are expected to 
materialize over the next decade by 
Allyn P. Evans, New York economic 
consultant. He predicted a resur- 
gence of business activity in the 
United States by early fall. 

Mr. Evans, who is president of 
Lionel D. Edie & Co., Inc., New York 
City investment counselors and 
economic consultants, made these 
observations in the course of a talk 
at the fourth annual Financial and 
Business Forum sponsored by the 
First National Bank in St. Louis. 
William A. McDonnell, president of 
the bank, is here shown congratu- 
lating the speaker. 


From Seattle-First National Bank 
comes the news that P. VAN TAGGART 
has been elected assistant cashier 
in the personnel relations depart- 
ment of the main office. G. WILLARD 
MCDONALD was named _ assistant 
cashier at the Spokane and Eastern 
office, while WALLACE A. MCREY- 
NOLDS was elected manager of the 
Tekoa branch. 


In New York, Chase National 
Bank has appointed ROBERT C. DAL- 
LERY a vice-president, while BOB 
T. H. HULSEY was.named a second 
vice-president in the petroleum de- 
partment. FRANCIS X. KOSCH has 
been made an assistant cashier in 


the consumer credit departmen', 
and HAROLD D. HAMMAR and GILBERT 
H. LA PIERE were designated petro! - 
eum engineers. LE VAN H. LOVELAND 
and GEORGE J. MEARA have been 
made managers of the 48th Street 
branch and the Metropolitan 
branch, respectively. 


California Bank, Los Angeles, 
has elected former Vice-President 
ARTHUR T. BRETT to the combined 
office of vice-president and cashier, 
and 0. S. AULTMAN, former cashier, 
to vice-president. J. B. THOMPSON 
was promoted from assistant vice- 
president to vice-president, while 
N. H. THOMAS and JOHN VAN DER ZEE 
were advanced to assistant vice- 
presidents. Elected assistant cash- 
iers were R. S. BLACK, R. H. THOR- 
BURN, H. C. BETZ, H. S. CLEMMENSEN, 
F. C. SWANSON and W. H. WIELAND. 


Paul E. Hoover Harold R. Browning 


President PAUL E. HOOVER of The 
Anglo California National Bank of 
San Francisco was made chief 
executive officer of the bank re- 
cently upon the retirement of AL- 
LARD A. CALKINS, former chairman 
and chief executive officer. The of- 
fice of chairman of the board has 
been terminated. Though retired 
from all executive duties, Mr. Calk- 
ins remains a member of the board 
of directors and of the executive 
committee. He was appointed first 
vice-president in 1940, president in 
1946 and chairman in 1951, when 
Mr. Hoover was elected president of 
the institution. 


HAROLD R. BROWNING has _ been 
elected vice-president of the United 
States National Bank of Omaha in 
the correspondent bank division. 
Mr. Browning was with the bank 
from 1931 to 1933 and has since 
been associated with the First Na- 
tional Bank of the Black Hills at 
Rapid City, S.D. 
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The new chief auditor of Mellon 
National Bank and Trust Co., Pitts- 
burgh, is ROBERT D. O’GRADY, former 
senior national bank examiner for 
the Fourth Federal Reserve District. 
He succeeds ROY F. BUCHMAN, who 


will remain with the bank until 


his retirement on June 30. 


Robert D. O'Grady Dr. Harold Stonier 


DR. HAROLD STONIER, executive 
vice-president of the American 
Bankers Association, will retire 


from that post on December 31, | 


after serving the association for 27 
years. He will continue, however, as 
director of The Graduate School of 
Banking, which he founded in 1935 
and of which he has been director 
since its beginning. 

Dr. Stonier joined the organiza- 
tion in 1927 as national educational 
director of the American Institute 
of Banking, and was made execu- 
tive manager of the association in 
1937. At the Atlantic City Conven- 
tion in 1952 he was advanced to the 
newly created office of executive 
vice-president. 


With his retirement, the office of 
executive vice-president will be 
abolished and MERLE E. SELECMAN, 
executive manager, will become the 
chief staff officer. 


H. DUDLEY GERARD and OLIVER C. 
SCHOLLE, former assistant secre- 
taries, have been appointed 
assistant vice-presidents in the com- 
mercial and bank relations depart- 
ment of Corn Exchange Bank Trust 
Co., New York. 


At Fidelity-Philadelphia Trust 
Co., J. STONE BAGBY and JAMES H. 
CLEMONS have been elected assist- 
ant treasurer and assistant con- 
troller, respectively. 


In New York, Manufacturers 
Trust Co. has appointed MorRIS 
GARTNER and FRANK H. WIMPENNY 


to the office of assistant secretary 
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in 
handling your 


Christmas 
Club 
Accounts 


Bain 


oy 


CLUBTROLLER®* pocket filing 
sheets and binder contain all the 
necessary ledger information for 
1000gaccounts. Patents pending, 


RAND M‘NALLY’S 


new Clubticller* system 


Rand M¢Nally has developed a new combination filing and posting system 
which effects tremendous savings in record keeping time. First tested and 
proved in a large Chicago bank, now more than half a million Christmas 


Club accounts are being kept on CLUBTROLLERS. 


The CLUBTROLLER Pocket Filing Sheet system eliminates all need for 
maintaining ledger cards or ledger sheets. The use of the COUPON itself, 
which carries all the necessary ledger information, including date of pay- 
ment, account number, payment number and accumulated balance, serves 
as a perfect posting record when filed in the CLUBTROLLER. 

Sorting of the coupons is reduced 90%! Coupons need only be sorted 
by color for each class, then by 100s. Thereafter it is a very simple and 
speedy operation to insert the coupons of each 100-group into the correct 
pockets since all are in view and easy to reach at one time. Thus the time- 
consuming numerical sequence sorting is eliminated. 

This new system will save time and money for your bank — write for 
further details on the Clubtroller System and on Rand M°Nally’s full line 
of Christmas Club Supplies. 














+ 
*Olubtroller Reg. U.S. Pat. Off. 


RAND MSNALLY & COMPANY 
CHRISTMAS CLUB DIVISION 


111 EIGHTH AVENUE, NEW YORK 11 + P. O. BOX 7600, CHICAGO 30 





and assigned them to the Canal 


Street and Queens Plaza offices, 
respectively. 


ROBERT E. NIEBLING has joined the 
trust department of Mellon Na- 
tional Bank and Trust Co., Pitts- 
burgh, as an assistant vite-presi- 
dent and has been assigned to the 
investment research division as as- 
sistant to Vice-President KENNETH 


Allison 


COUPON 
COMPANY 





IT’S A GOOD IDEA 


... to advertise for new 
and repeat Time Sales 
business In your Payment 
Coupon Books. You reach 
your best prospects— your 
customers. The cost Is small. 
And your message Is sure 
to receive the right at- 
tention. 


Inserts, placed in timely 
positions between cou- 
pons, will do the job ef- 
fectively and make your 
Payment Coupon Book an 
Invaluable selling medium 
as well as a collection form, 


Samples of whet we have done 
for others will be sent upon 
request. Write to head office: 
Indianapolis 6, Indiana. 


HERE IS THE SMART new lobby of the First National Bank of Joplin, 
Mo. The building was started about a year ago following the announce- 
ment of the consolidation of the Joplin National Bank & Trust and the 


First National. 


William Reynolds is president of the consolidated bank and F. P. 
Giltner from the old Joplin National is executive vice president. 
The new quarters were designed by Bank Building and Equipment 


Corporation of America. 


C. HEWITT. Before his new appoint- 
ment, Mr. Niebling was account 
manager for the investment coun- 
seling firm of Lionel D. Edie & Co. 
in New York City. Also at Mellon 
National, RALPH B. GILPATRICK, JR. 
and ROBERT KANE have _ been 
appointed assistant cashiers in 
the banking department, while 
S. DAVIDSON HERRON, JR., ROBERT 
E. HUDSON, JR. and CHARLES A. ROW- 
LAND were made assistant secre- 
taries in the trust department. 


Edward A. Jesser, Jr. C. Boice Nourse 


EDWARD A. JESSER, JR. and C. BOICE 
NOURSE have been appointed vice- 
presidents at The National City 
Bank of New York. A former as- 
sistant vice-president, Mr. Jesser 
has been assigned to the Central 
Atlantic District of the domestic 


division at the head office. Mr. 
Nourse, who has served the bank 
many years in Colombia and Mexico 
and was most recently resident 
vice-president in Cuba, has been 
assigned to the overseas division at 
the head office. 


WILLIAM B. CARR has been pro- 
moted from assistant vice-president 
to comptroller of the Provident 
Trust Company of Philadelphia. 
Before joining the bank in 1951, 
he was associated with General 
Electric Co. 


HENRY GRADY GRINER and PERRIN S. 
HILL have been elected assistant 
trust officers at Citizens & Southern 
National Bank, Atlanta; while As- 
sistant Cashier WILLIAM BARRETT 
HOWELL was transferred from East 
Point to the Tenth Street office. 


From Security Trust & Savings 
Bank of San Diego comes the news 
that GLENN C. ERICKSON has been 
promoted from cashier to vice- 
president and will continue as per- 
sonnel officer. ROBERT E. GAUGHEN, 
former assistant cashier and assist- 


ant manager, succeeds him as 
cashier. Named assistant cashier 
was JOE A. GANN. 
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Standard Oil Company (New Jersey) 
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STANDARD OIL 


report 
that concerns everyone! 


THE BUSINESS OF FINDING, refin- 
ing and bringing to market the 
world’s oil is a big and continuing 
job—one in which Standard Oil 
Company (New Jersey), among 
many others, plays a significant part. 


How this job is done affects Amer- 
ica in many ways—and is therefore 
important to every American. Our 
Annual Report for 1953, recently 
mailed to the 284,000 shareholders 
who own this company, tells about 
our part in this job, and some of its 
high lights may interest you. 


* * * 


Today, when many thoughtful 
people are wondering about the eco- 
nomic future, we’re glad to say that 
things look good to us. As far as we 
can see from the evidence available, 
the economy of the free world is 
stronger now than at any time since 
World War II. 


But more important than hopeful 
words are positive actions. 


Since 1946 Standard Oil Com- 
pany (New Jersey ) and its affiliated 
companies have spent nearly 4 bil- 
lion dollars on new facilities to help 
supply the oil needs of free people... 
a 4-billion-dollar vote of confidence 


in the future. This year we intend to 
invest even more than the 500 mil- 
lion dollars we spent last year. 


The result? Continuously increas- 
ing reserves of oil in the ground. 


* Modern equipment. More efficient 


operations. New and better products. 

Our customers used more oil in 
1953 than ever before, which meant 
that people lived better, that indus- 
try was more active, that the free 
world’s economy prospered. 

We took in more money, and paid 
out more wages and salaries to em- 
ployees, more taxes to governments, 
more dividends to shareholders than 
in any previous year. 

Esso research made great strides 
...outstanding gasolines and lubri- 
cants were among the results of 
dynamic progress in this field. 

* * * 
These activities—these investments 
made to get people the oil they need 
—are vital factors in our nation’s 
economy, for they directly affect 
thousands of businesses and individ- 
uals. And everybody benefits. 

This is a cgntinuing process. It 
has been our job for 72 years. It will 
continue to be our job. 


IF YOU'D BE INTERESTED in receiving a copy of our 1953 Annual Report, 
write Standard Oil Company (New Jersey), Room 1626, 


30 Rockefeller Plaza, New York 20, N. Y. 


COMPANY (NEW JERSEY) 


and affiliated companies 
hut 





National Shawmut Bank of Bos- 
ton has elected as an _ assistant 
auditor JOHN A. DORAN, who has 
been with the bank since 1941. 


A School of Mortgage Banking 


The Mortgage Bankers Associa- 
tion of America has announced that 
it is sponsoring the establishment 
of the School of Mortgage Banking 


in co-operation with the School of 
Commerce of Northwestern Uni- 
versity. It is the first full educational 
project organized in the field of real 
estate financing. Course I, which 
includes an extensive home study 
program and is devoted to the fi- 
nancing of dwellings, is scheduled 
for June 13 to 19 at Northwestern’s 
Chicago Campus. Courses II and 
III will be given in 1955. 


CALENDAR OF EVENTS 


AMERICAN BANKERS ASSOCIATION 


June 7-11—American Institute of Banking, annual convention, Statler and Biltmore 


Hotels, Los Angeles. 


Aug. 19-20—Western Regional Trust Conference, Hotel Statler, Los Angeles, Calif. 
Oct. 17-20—Eightieth Annual Convention, Atlantic City. 
Nov. 4-5— Midcontinent Trust Conference, Drake Hotel, Chicago, Ill. 


STATE ASSOCIATIONS 


June 3-6—New York; Lake Placid Club, Lake Placid. 
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June 4-5—South Dakota, Franklin Hotel, Deadwood. 
June 5—Connecticut, Griswold Hotel, Groton. H 
June 6-8—Idaho, The Lodge, Sun Valley. 

June 9-13—Dist. of Columbia, Greenbrier Hotel, White Sulphur Springs. 
June 10.11—Massachusetts, New Ocean House, Swampscott. 

June 11-12—New Hampshire, Wentworth-By-The-Sea, Portsmouth. 1 
June 11-12—Wyoming, Wort Hotel, Jackson. 
June 13-15—Oregon, Gearhart Hotel, Gearhart. 
June 14-15—Minnesota, St. Paul Hotel, St. Paul. 
June 14-15—Utah, Utah Hotel, Salt Lake City. 
June 14-16—lllinois, Drake Hotel, Chicago. L 
June 18-19—Vermont, Equinox House, Manchester. 

June 21-22—Washiagton, Winthrop Hotel, Tacoma. La Monte & Son, George . .3rd Cover 
June 21-23—Wisconsin, Schroeder Hotel, Milwaukee. Lawrence Warehouse Co. . .2nd Cover 
June 24-26—Michigan, Grand Hotel, Mackinac Island. 

June 24-26—Montana, Many Glacier Hotel, Glacier National Park. M 

June 25-27—Maine, Poland Spring House, Poland Spring. 


Hammermill Paper Co. .......... 29 
Home Insurance Co. .......... 24-25 


Insurance Company of 
North America 


International Harvester Co. ...... 





Mitsubishi Bank, Ltd. ............ 32 
July 8-10—Central States Conference, Grand Hotel, Mackinac Island, Mich. M levlati Machi 
July 22-24— West Virginia, Greenbrier Hotel, White Sulphur Springs. ag osisihenelenniaite 
Oct. 11-12—Nebraska, Fontenelle Hotel, Omaha. ees 
Nov. 7-10— Iowa, Ft. Des Moines Hotel, Des Moines. Mosler Safe Co. _ 
OTHER ORGANIZATIONS National Cash Register Co. .Back Cover 
’ e : : ives : National City Bank of New York .. 4 
Sept. 26-30—Financial Public Relations Association, 39th annual convention, Hotel Statler, Scar Hash Remains Warten Ca... 41 
Washington, D. C. 
Sept. 27-30—Mortgage Bankers Association of America, 41st annual convention, Conrad Pp 
ition Tetel, Chtenge. Ss Philadelphia National Bank ...... 
Oct. 3-6—Consumer Bankers Association, Hotel Roosevelt, New Orleans, La. j 
Oct. 18-21—NABAC, 30th annual convention, San Francisco, Calif. R b 
a reer 28, 36-37 
SCHOOLS Remington Rand, Inc. ............ 47 
s 
se fs Standard Oil Co. (New Jersey) .... 59 
June 12—School of Banking of the South, Lovisiana State University, Baton Rouge. 
June 14-26—Graduate School of Banking, Rutgers University, New Brunswick, N. J. T 
July 26- Tauck, Arthur C. & Co. .......... 48 
Aug. 7—NABAC School for Bank Auditors and Comptrollers, University of Wis- Todd Co., Inc. 49 
consin, Madison. Tracers Company of America .... 
July 26- 
Aug. 7—FPRA School of Financial Public Relations, Northwestern University, U 
Chicago Campus. U.S. Boones Sign Ge... 2. sccers 
Aug. 8-20—School of Consumer Banking, University of Virginia, Charlottesville. y 
~ 
Aug. 23- . ~ 
Sept. 4—School of Banking, University of Wisconsin, Madison. Valley National Bank, Phoenix ... ~ 
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Follow through... 


THE WAVY LINES @ ARE 
A LAMONTE TRADE-MARK 





One of.the secrets of success is “follow through.” The ability to see 
projects through to a conclusion is often a more important business 
ability than launching them. Time and money have gone into getting 
the “just right” design for your bank’s checks. Follow through by 
having your checks lithographed on La Monte Safety Papers. 
Thousands of bankers have found that the safety and fine appearance 
of checks lithographed on these fine papers earn approval from the 
most discriminating customer. Why not ask your lithographer for 
samples or... write us direct. 


A Check Paper All Your Own 
Thousands of banks and many of the larger corporations use La Monte 
Safety Papers with their own trade-mark or design made in the paper 
itself. Such wworwvuauizep check paper provides maximum protection 
against both alteration and counterfeiting—makes identification positive. 





SAFETY PAPER FOR CHECKS __ 
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THE NATIONAL UNIT POSTING PLAN produces unusual savings 


at the First National Bank of Loveland. 


“Our alional Unit Posting Plan 
repays its cost every 18 months!” 


—First National Bank, Loveland, Colorado 


“Complete installation of National 
equipment enables us to operate at 
peak efficiency for the first time in 
our history. National machines give 
us speed, control, accuracy and 
simplicity —plus real economy of 
operation. 

“The National Unit Posting Plan 
is the answer to any bank’s book- 
keeping department control problem. 
It cuts cost of operation . . . requires 
fewer machines... reduces mainte- 
nance cost . . . saves stationery. 

“Our three National 135 Unit 
Posting Machines produce amazing 
results. They post statement, ledger 
and journal all at once... all origi- 
nal records . . . eliminating carbon 
records and duplication of postings. 


**We, as bankers, are interested in 
returns on money invested. After 
detailed analysis of comparative 
costs, we find our installation of the 
National Unit Plan repays its cost 
every 18 months—a 67% annual 
return on our investment. 

**Five National Bank Teller Ma- 
chines pay for themselves by saving 
extra tellers, floor space, and sta- 
tionery. They give positive control 
over every deposit from original 
entry to general ledger. We handle 
our customers 35% faster now than 
with old pen-and-ink method, also 
eliminate expensive pass books. 

“Our National Proof Machine 
does the work of three people and 
pays for itself every year. One book- 


ATTRACTIVE, EFFICIENT HOME of the 
First National Bank in Loveland, where 
the National Unit Plan provides peak 
economy of operation. 


- Sep ope 


a 


HAROLD M. PICKLER, Pres., First 
National Bank, Loveland, Colorado. 


keeper now handles five different 
jobs on our National Multiple-Duty 
Accounting Machine. National Add- 
ing Machines throughout our bank 
give complete satisfaction.” 

This evaluation could come from 
your bank if you were using the 
National Unit Plan. Call your nearby 
National representative today and 
find out how much time and money 
you can save. Or, write us at Dayton. 


*TRAODE MARK REG. U.S. PAT. OFF. 7 


Wational 
ACCOUNTING MACHINES : 
ADDING MACHINES + CASH REGISTERS . 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio ~ 








